
Overview

Callahan Content Marketing Program



Goal: Generate ideal new business 
opportunities for Callahan by creating 
digital marketing systems and nurturing 
habits that have a measurable impact 
on our bottom line.



Differentiate by our expertise. 
Be recognized and pursued for 
that expertise.



Content marketing  /  Path to purchase

How it works / A typical marketing director

“I need to 
understand more 
about marketing 

analytics…”



Content marketing  /  Path to purchase

Increase awareness through search, email and social
Search Email Social Podcasts



Content marketing  /  Path to purchase

Drive traffic to website content
Blog



Content marketing  /  Path to purchase

Pique the interest of prospective clients “You’ve  
got my 

attention.”



Content marketing  /  Path to purchase

Get them asking, “Who are these guys?”



Content marketing  /  Path to purchase

And, encourage them to explore for the answer



Content marketing  /  Path to purchase

Deeper…



Content marketing  /  Path to purchase

And deeper…



Content marketing  /  Path to purchase

Until…
“I’ll inquire 

about 
Callahan’s 
services.”



Content marketing  /  Path to purchase

Present multiple lead capture opportunities

‣ Subscribe 
‣ Download gated content 
‣ Sign up for webinars 
‣ Subscribe to podcasts 
‣ Submit contact form



Components of the Callahan 
content marketing program



Content marketing  /  Path to purchase

Inbound and outbound tactics /Push and pull
Search Email Social Podcasts



Content marketing

Blog content

‣ I’ve written (and ghost 
written) dozens of posts



Content marketing

‣ I’ve written (and ghost 
written) dozens of posts 
‣ Including the number 

one organic traffic 
generator

Blog content



Content marketing

‣ I’ve written (and ghost 
written) dozens of posts 
‣ Including the number 

one organic traffic 
generator

Blog content



Systems and tools  /  Content planning and production

Personas and insights
Monthly content calendar

Gather Content tool



Broadcast emails  /  Act-On marketing automation



Broadcast emails



Broadcast emails  /  Act-On marketing automation  /  Webinar integration



Integration  /  Marketing automation, CRM, reporting

‣ Integrated systems 
‣ Lead scoring 
‣ Daily email notifications 
‣ Reporting



Podcasts

In-house studio 

Hosted on Libsyn, published on iTunes, 
Stitcher, Google Play, Google Podcasts



Social Media 



Paid social ads / Linkedin


