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Goal: Generate ideal new business
opportunities for Callahan by creating
digital marketing systems and nurturing
habits that have a measurable impact
on our bottom line.

callahan



Differentiate by our expertise.

Be recognized and pursued for
that expertise.
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How 1t works / A typical marketing director

| need 1o
Jnaerstand more
apout marketing

analtics. ..’

callahan




Content marketing / Path to purchase

Increase awareness through search, email and social

Search

Google

front end data analytics agency Q

All News Images Shopping Videos More Settings Tools

About 20,900,000 results (0.76 seconds)

Top Front-end Agency | Hire in 48 Hours - Start Now | toptal.com
www.toptal.com/Front-end/Agency ~

Yk Yk Rating for toptal.com: 4.9 - 235 reviews

Vetted & Handpicked Developers For Your Needs. Focus On Your Project, Not Hiring

Data Analytics | Download the Free White Paper | SAS.com
www.sas.com/Data/Analytics ~

Operationalizing & Embedding Analytics for Action. Get the Free White Paper Now! Statistical
Analytics. Business Analytics. Machine Learning. Pradictive Analytics. Services: Enterprise
Analytics, Predictive Analytics, Machine Learning, Data Mining, Forecasting, Artificial Intelligence.

Data Analytics | We Help From Start To Finish | zirous.com
www.zirous.com/ ¥
Our Experienced Consultants Will Provide A Unified Analytics Strategy. Big Data.

Bl to Data Analytics | Transform Data into Insights | exasol.com
www.exasol.com/insights/bi-to-analytics ¥

Learn how to improve insights from your data & form meaningful conclusions.

A Peek under the Hood - Free Business White Paper

Improve your media plan strategy using front-end analytics
https://callahan.agency/using-front-end-analytics-in-media-planning/ ~

Learn the ways front-end analytics can empower you to build a smarter, more ... Zack Pike VP/Data
Strategy and Marketing Analytics | August 27, 2018 ... called Starcom, which of course then became a
global power as a media agency.

Email

callahan

Data-savvy brand strategy and inspired creativity

WEBINAR

Callahan's Intelligence Platform:
smarter, faster marketing planning

Zack Pike & Jan-Eric Anderson

Join us at 1:00 pm CT on August 16 for our live webinar. In the session, you'll see a
demo of our Intelligence Platform and how we use it to store, organize and visualize
data in order to uncover aha insights for smarter marketing strategies. Register now

BLOG

How to use front-end analytics to
Q create effective local store marketing

Jan-Eric Anderson

Not all stores are created equal, and to realize the best possible business results, they
shouldn’t all be treated equally. But how do you know when Store A should get more
marketing support than Store B? Learn more

PODCAST
Attribution modeling is bullsh*t

Zack Pike & Jan-Eric Anderson

If you’ve ever worked with an attribution model or are considering investing in one,
we have some bold opinions and practical advice you should hear. Listen now

805 New Ham?shire | Lawrence, KS 66044
W (785) 838-4774 C (785) 691-5704
callahan.agency
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# Your company needs to utilize
s #analytics, but you don't know where to

start! What's your objective? Do you
want to grow #business or improve
#marketing efficiency? Both? ()
@ZackPike & @jhyphene answer this +
more on the latest Uncovering Aha!
#podcast: bit.ly/2NdJixP

How to build an analytics team
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Uncovering Aha! |
Data-Savvy Brand...
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The 2020 Aha Bowl: How data mod...

My Episodes
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The 2020 Aha Bowl: How data models

built for sports can drive informed .)

marketing decisions

Details = 19 min left

DEC 3, 2019

Are you data driven? Or data inspired?
It would be tough to find a company that <D
would say data isn't important. But, what...
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Drive traffic to website content

GO gle front end data analytics agency Q

All News Images Shopping Videos More Settings Tools

About 20,200,000 results (0.76 seconds)

Top Front-end Agency | Hire in 48 Hours - Start Now | toptal.com
www.toptal.com/Front-end/Agency ¥
Yk %k % Rating for toptal.com: 4.9 - 235 reviews

ate vy e . . A imnenired creativi
Vetted & Handpicked Developers For Your Needs. Focus On Your Project, Not Hiring Callahan Data-sav Vy DI <|H(l Strate gy and 1mspired « reatiy ]L\

Data Analytics | Download the Free White Paper | SAS.com
www.sas.com/Data/Analytics v

Operationalizing & Embedding Analytics for Action. Get the Free White Paper Now! Statistical
Analytics. Business Analytics. Machine Learning. Predictive Analytics. Services: Enterprise
Analytics, Predictive Analytics, Machine Learning, Data Mining, Forecasting, Artificial Intelligence.

°
Data Analytics | We Help From Start To Finish | ziro/ P \
WWW"ZWOUS‘CU"]/V i i i i i P TR g 4 \\-«“H ({v‘i;\'\‘l‘:[\\':"]" I«
Our Experienced Consultants Will Provide A Unified Analytics Strateg:* J & e Cll 1 18101 (
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Callahan's Intelligence Platform:
smarter, faster marketing planning

Uncovering Aha! |

john.kuefler@callahan.agency

Zack Pike & Jan-Eric Anderson

| Using front-end analytics to create effective local

| -f,\:-:H:'.J\"

Join us at 1:00 pm CT on August 16 for our live webinar. In the session, you'll see a

demo of our Intelligence Platform and how we use it to store, organize and visualize = ) ) " .
data in order to uncover aha insights for smarter marketing strategies. Register now ‘ b Tt i = >ontinue Listening t l I I k t g =
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shouldn’t all be treated equally. But how do you know when Store A should get more DEC 3, 2019

marketing support than Store B? Learn more Are you data driven? Or data inspired?

It would be tough to find a company that ¢}

would say data isn't important. But, what...

The 2020 Aha Bowl:... P G
(>

8 @ Q

Library

they shouldn’t all be treated equally. But how do you know when Store A should get more marketing support than

SOCAST Store B? And how do you know what levers to pull for Store C versus Store D to optimize success in each location?

Attribution modeling is bullsh*t

Zack Pike & Jan-Eric Anderson

If you’ve ever worked with an attribution model or are considering investing in one, ’ /\
we have some bold opinions and practical advice you should hear. Listen now \ J
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W (785) 8384774 C (785) 691-5704
callahan.agency

Unsubscribe

callahan




Content marketing / Path to purchase

Pique the interest of prospective clients “You've

r—— Q got my
attention.’

All News Images Shopping Videos More Settings Tools

About 20,200,000 results (0.76 seconds)

Top Front-end Agency | Hire in 48 Hours - Start Now | toptal.com

www.toptal.com/Front-end/Agency ¥

Yk %k % Rating for toptal.com: 4.9 - 235 reviews

Vetted & Handpicked Developers For Your Needs. Focus On Your Project, Not Hiring
and inspired cr

Data Analytics | Download the Free White Paper | SAS.com

www.sas.com/Data/Analytics ¥

Operationalizing & Embedding Analytics for Action. Get the Free White Paper Now! Statistical

Analytics. Business Analytics. Machine Learning. Predictive Analytics. Services: Enterprise

Analytics, Predictive Analytics, Machine Learning, Data Mining, Forecasting, Artificial Intelligence.

/ ° We'll deliver insights to your
Data Analytics | We Help From Start To Finish | ziro/ PY

www.zirous.com/ ¥

Our Experienced Consultants Will Provide A Unified Analytics Strateg

inbox.
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Using front-end analytics to create effective local o
- store marketing
Data-savvy brand strategy and inspired creativity
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Callahan's Intelligence Platform:
smarter, faster marketing planning
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How to build an analytics team 5
s | o ‘ Callahan agency
Subscribed

Zack Pike & Jan-Eric Anderson

Store B? And how do you know what levers to pull for Store C versus Store D to optimize success in each location?

Join us at 1:00 pm CT on August 16 for our live webinar. In the session, you'll see a — Sliahan
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14

Get them asking, “Who are these guys?”

Ca“ahan Data-savvy brand strategy and inspired creativity

ca“ahan Data-savvy brand strategy and inspired creativity

_ il - Uncovering aha inspires
o creativity and drives results

john.kuefler@callahan.agency

Using front-end analytics to create effective local o
store marketing

Jan-Eric Anderson VP, Chief Strategy Officer | July 3, 2018

You're drowning in data. We dive in and find untapped
opportunities for your business, your brand and your
bottom line. Suddenly, the path to growth is crystal clear.

As most brand marketers know, not all stores are created equal, and to realize the best possible business results,

they shouldn’t all be treated equally. But how do you know when Store A should get more marketing support than

Store B? And how do you know what levers to pull for Store C versus Store D to optimize success in each location? Porunity-to tfrom data? *
a LEARN MORE WATCH VIDEO

callahan
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And, encourage them to explore for the answer

ca“ahan Data-savvy brand strategy and inspired creativity

Kuefler

ARTICLE

john.kuefler@callahan.agency

Using front-end analytics to create effective local o
store marketing

Jan-Eric Anderson VP, Chief Strategy Officer | July 3, 2018

As most brand marketers know, not all stores are created equal, and to realize the best possible business results,
they shouldn’t all be treated equally. But how do you know when Store A should get more marketing support than

Store B? And how do you know what levers to pull for Store C versus Store D to optimize success in each location?

amenu

YOUR BUSINESS

Front-end data analysis
makes us different

We specialize in predictive data modeling to
identify the greatest untapped growth
opportunities for our clients. This approach
informs strategies and inspires creativity to drive

business results.

ABOUT OUR APPROACH

YOUR BRAND

The hardest-working

concept in show
business for Galliprant

Nothing celebrates the joy of having your dog

being active again like the music of James Brown.

And nothing drives brand engagement like best-

PN PR SN
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Deeper...

callahan Data-savvy brand strategy and inspired creativity

Overview Our Approach Intelligence Platform Problems We Solve Retail Strategy

ca“ahan Data-savvy brand strategy and inspired creativity

We start with front-end data analysis

Unlike other agencies that only use analytics to measure marketing results, we start with data. We
gather the most relevant information in our INTELLIGENCE PLATFORM, apply world-class analytics
and modeling, and create meaningful insights that help our clients make better decisions. Analyzing

data first ensures that:

Kuefler

ARTICLE We're solving the right problems.

john.kuefler@callahan.agency

Using front-end analytics to create effective local o We're measuring leading indicators of business growth, not just post-campaign media metrics.
store marketing

Jan-Eric Anderson VP, Chief Strategy Officer | July 3, 2018

Our brand strategies are aligned with your business goals.

Your marketing dollars are used in ways that have the most impact.
As most brand marketers know, not all stores are created equal, and to realize the best possible business results,

they shouldn't all be treated equally. But how do you know when Store A should get more marketing support than Nhere do Ve — t V\'rhatqs more, we OftCll uncover untappcd bUSinCSS OppOI‘tunitiCS that our CliC‘IltS didll’t knOW were
Store B? And how do you know what levers to pull for Store C versus Store D to optimize success in each location? PRofunityo tfrom data? * . A ) L. . L. . N . .
hiding in their data all along. Those opportunities may include pricing strategies, distribution plans,
ecommerce, SKU I‘ationalization, SC&SOIla] bllSiIlCSS programs and more. \'Vh(_‘n we approach it thlS
way, on the back-end, not only do we measure marketing metrics, we also measure business results.

Because you want outcomes, not services.

callahan
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And deeper...

ca“ahan Data-savvy brand strategy and inspired creativity

Kuefler

ARTICLE

john.kuefler@callahan.agency

Using front-end analytics to create effective local -
store marketing

Jan-Eric Anderson VP, Chief Strategy Officer | July 3, 2018

As most brand marketers know, not all stores are created equal, and to realize the best possible business results,
they shouldn’t all be treated equally. But how do you know when Store A should get more marketing support than

Store B? And how do you know what levers to pull for Store C versus Store D to optimize success in each location?

amenu

WE BUILD MARKETING
PROGRAMS FOCUSED
ON BUSINESS RESULTS

We don’t have a rigid process. Rather, we use a
unique approach that creates a strategic

platform focused on business outcomes.

Data-savvy brand strategy: Front-end data
analysis combined with consumer and market

insights inform a strong strategic foundation.

Inspired creativity: Activating creative, brand
and media strategies that are best-in-category

leads to measurable business outcomes.

B callahan

INTELLIGENCE
PLATFORM’

callahan




Content marketing / Path to purchase

M1l inquire

: - apout
Until... Callahars

services,”

First Name * Last Name *

John Kuefler john.kuefler@callahan.agency

Country * Reason for contacting us * How did you hear about us?

ca“ahan Data-savvy brand strategy and inspired creativity

United States

Message *

Kuefler
ARTICLE

john.kuefler@callahan.agency

Using front-end analytics to create effective local -
store marketing

Jan-Eric Anderson VP, Chief Strategy Officer | July 3, 2018

As most brand marketers know, not all stores are created equal, and to realize the best possible business results,
they shouldn’t all be treated equally. But how do you know when Store A should get more marketing support than

Store B? And how do you know what levers to pull for Store C versus Store D to optimize success in each location?

amenu
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Present multiple lead capture opportunities

Ca“ahan Data-savvy brand strategy and inspired creativity

» Subscribe

inbox.

- » Sign up for webinars

Kuefler

» Subscribe to podcasts

Using front-end analytics to create effective locl ’”"@”“gy
» Submit contact form

store marketing rdsd it

Jan-Eric Anderson VP, Chief Strategy Officer | July 3, 2018 Do insiahts from

As most brand marketers know, not all stores are created equal, and to realize the best possible business results,
they shouldn't all be treated equally. But how do you know when Store A should get more marketing support than 7 A T

Store B? And how do you know what levers to pull for Store C versus Store D to optimize success in each location?

callahan



Components of the Callahan
content marketing program
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Inbound and outbound tactics /Push and pull

Search Email Social Podcasts

Google

front end data analytics agency Q

All News Images Shopping Videos More Settings Tools

About 20,900,000 results (0.76 seconds)

Top Front-end Agency | Hire in 48 Hours - Start Now | toptal.com
www.toptal.com/Front-end/Agency ~

Yk Yk Rating for toptal.com: 4.9 - 235 reviews

Vetted & Handpicked Developers For Your Needs. Focus On Your Project, Not Hiring

Data Analytics | Download the Free White Paper | SAS.com
www.sas.com/Data/Analytics ~

Operationalizing & Embedding Analytics for Action. Get the Free White Paper Now! Statistical
Analytics. Business Analytics. Machine Learning. Pradictive Analytics. Services: Enterprise
Analytics, Predictive Analytics, Machine Learning, Data Mining, Forecasting, Artificial Intelligence.

Data Analytics | We Help From Start To Finish | zirous.com
www.zirous.com/ ¥
Our Experienced Consultants Will Provide A Unified Analytics Strategy. Big Data.

Bl to Data Analytics | Transform Data into Insights | exasol.com
www.exasol.com/insights/bi-to-analytics ¥

Learn how to improve insights from your data & form meaningful conclusions.

A Peek under the Hood - Free Business White Paper

Improve your media plan strategy using front-end analytics
https://callahan.agency/using-front-end-analytics-in-media-planning/ ~

Learn the ways front-end analytics can empower you to build a smarter, more ... Zack Pike VP/Data
Strategy and Marketing Analytics | August 27, 2018 ... called Starcom, which of course then became a
global power as a media agency.

callahan

Data-savvy brand strategy and inspired creativity

WEBINAR

Callahan's Intelligence Platform:
smarter, faster marketing planning

Zack Pike & Jan-Eric Anderson

Join us at 1:00 pm CT on August 16 for our live webinar. In the session, you'll see a
demo of our Intelligence Platform and how we use it to store, organize and visualize
data in order to uncover aha insights for smarter marketing strategies. Register now

BLOG

How to use front-end analytics to
Q create effective local store marketing

Jan-Eric Anderson

Not all stores are created equal, and to realize the best possible business results, they
shouldn’t all be treated equally. But how do you know when Store A should get more
marketing support than Store B? Learn more

PODCAST
Attribution modeling is bullsh*t

Zack Pike & Jan-Eric Anderson

If you’ve ever worked with an attribution model or are considering investing in one,
we have some bold opinions and practical advice you should hear. Listen now

805 New Ham?shire | Lawrence, KS 66044
W (785) 838-4774 C (785) 691-5704
callahan.agency

. —

2:16 PM v ¥ 82% wm)

Callahan e

8,621 Tweets

Tweets Tweets & replies  Media Likes

0:01 ml 97 views

O (o Os w

e Callahan @CallahanSocial - 6d
# Your company needs to utilize
#analytics, but you don't know where to

start! What's your objective? Do you
want to grow #business or improve
#marketing efficiency? Both? ()
@ZackPike & @jhyphene answer this +
more on the latest Uncovering Aha!
#podcast: bit.ly/2NdJixP

How to build an analytics team

aehan Agonsy | Ava:

o (R QO 8

Callahan @CallahanSocial - 8/30/18
=020 Stress sucks! @) &3 o That's whv we

@ Q 9 =

—~

. -

R e——

w | T-Mobile Wi-Fi ¥ -:  3:01PM ¥ 76% @)

( Library

Uncovering Aha! |
Data-Savvy Brand...

Callahan agency
Subscribed

Continue Listening Q
The 2020 Aha Bowl: How data mod...

My Episodes

«« FRIDAY

The 2020 Aha Bowl: How data models

built for sports can drive informed .)

marketing decisions

Details = 19 min left

DEC 3, 2019

Are you data driven? Or data inspired?
It would be tough to find a company that <D
would say data isn't important. But, what...

The 2020 Aha Bowl:... P @

6 & © Q

Library

—

\
\
Unsubscribe
\¥ \¥

callahan




Content marketing

Blog content

callahan Data-savvy brand strategy and inspired creativity

» |'ve written (and ghost
written) dozens of posts

John Kuetler

EVP, Chief Digital Officer
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Content marketing

Blog content

» ['ve written (and ghost
written) dozens of posts

» Including the number
one organic traffic
generator

callahan Data-savvy brand strategy and inspired creativity

ARTICLE

Media fragmentation: 10 things you can do right
now

John Kuefler EVP, Chief Digital Officer | June 1, 2019

The World Wide Web as we know it began close to 25 years ago with the introduction of the Mosaic web browser in
1993. Back then, planning and executing a comprehensive marketing campaign was relatively simple. The typical
agency was much more like the world of Mad Men than what it is today — a world dominated by data and digital.
Today, the choices facing strategic marketing planners, creatives and media planners have exploded. (Media

planning? We don’t even call it that now...in a world where everything is media, we call it channel planning.)

We'll deliver insights to your

Kuefler

Ermail *
L dal

john.kuefler@callahan.agency

*

intr
ountry

United States

SUBSCRIBE

How to drive business

outcomes using weather d:

1ta
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Content marketing

Blog content

9 Think mobile

According to a Time Inc. study, consumers who grew up with mobile technology subconsciously move between

devices and platforms 27 times per hour.

, [ |
} ‘ Ve W r I -t-t e n a n d g h O S-t How does your website look when viewed on a smartphone or tablet? If

your website is not optimized for viewing on mobile devices, that should

' be near the top of your to-do list. More people now access the internet via
W r | -t-t e n d OZe n S Of p O St S mobile devices than from desktop computers. Your mobile user experience
will make a significant brand impression — either positive or negative. It’s
absolutely flabbergasting to me that in 2017, there are so many websites

|
} ‘ n ( : ‘ u d I n g -t h < > n u I I I b( > r that are not mobile-friendly. Consumers spend a matter of seconds on a

website before they abandon it if the experience is not good.

[ [
O I I e O rg al I I ‘ -t ra I ‘ I ‘ A mobile-optimized website is just the first step. Be sure you provide a seamless experience across all devices, from
smartphone to desktop to tablet, as your audience moves from one device to the next throughout their day. Once

your site is mobile-optimized, think about how to push traffic via mobile channels (number 7).

10 Analytics: before, during and after

Data is the new black. Marketers are drowning in data but starved for insights. Where to begin? Establish KPIs
(key performance indicators) by which you will measure marketing success and ROI across all your tactics. That’s
easy to say, but it can be very hard to do. After defining what you need to measure, you must put the necessary
technical pieces in place to capture and analyze relevant data. Employ at least some basic data analysis system

(start with Google Analytics and move into more robust analytics platforms as possible) and be sure you are

callahan



Systems and tools / Content planning and production

H

v T |9 - B2y

Callahan - Content Strategy Tools

Callahan - Content Strategy Tools £
File Edit View Insert Format Data Tools Add-ons Help Lastedit was made 14 hours ago by Scott Harris
o~ @ OT o q00% - $ % O 00 123-  Arial - 0 - B I & A <
A B «>» D
CMO/VP of Marketing/Marketing Directar at Analytics Directy
1
National Consumer Brand
What ere the typical Age: 45-55 with ~20 years professicnal experience,' <40

demographics of this person?
Age range, gender, educational
background, personality, etc.

Whnat are thelir primary
responsibilities?

Which areas of your expertise
are most relevent lo this
person?

Professionally, what does this
person value most?

o

Whal is this person's biggest
prafessianal challenge?

Display a menu

snthly Content Performance ~

75% male 25% female. not much diversity (9% are
a minarity)

Avg CMO age: 52

Avg education: Master's level (MBA)

Avg CMO tenure: 4.1 years (cansumer Brand CMO
tenure is 2.1 years)

Qur target clients would have a relatively new
CMO, with a tenure of less than 2 years (6 months
to 2 years in the role)

A Marketing Director s similar ta CMO/NP but may
skew younger (35-50) with less experienice (15
years) and perhaps a higher percentaged of female
and minarities.

Omnichannel marketing strategy.

Agency management (may be more than cne, but
managing multiple agencies may be an unwanted
burdon).

Probably is final decision-meaker on agency hires
but may require CEO buy-in.

Marketing team management (usually less than 10
people). Gartner: trend is that CMOs want to bring
more capabllites in-hause, but still rely heavily on
their agency partners and will continue to o so).

R |

35-45 age range.

At a right-fit prospect: hefshe dot¢
team, one-person is respensible
he/she needs support. This perst
ingest and analyze everything. C
markeling depariment. Does the
develops outsourced solutions/ve
CMOs what they are doing.

It's prabaly a new role In the com
for data develops and there's no

Budget management (our sweet spot is brands with it. This may be a new expanded

marketing budgets between $5M-20M).
Achieving business results, proving ROI,
rationalizing spend.

Analytics.

A Marketing Direclor is similar to CMO/VP but
reports up ta a CMO/VP, has fewer direct reparts,
may or may not be the final decision-meker.
Brand Strategy/Pasitioning.

Data Analysis (front end analysis with ROl as

organizatian (the CMO said I neg
someone on digital team in charg
and the Analytics Director now hi
rcle).

This person may be more of a cc
ours than not. They may be part

ultimate goal - get smarter about how they use their making process, but not necessz

resources).

Creative, Digital, Digital/Traditional media, Social
media.

A trueftrusted partner that will help him/her meet
the brand's business goals. Someone that can help
show the value of marketing lo the organization.
Wants an agency that delivers value (strong
strategy, creative, execution, etc. at a fair price).
Trends may include providing services on a
performance/value based compensation model.
(Mejor global conultancies like Accenture end
others are in this game.)

As far as doing their day-to-day job, the CMQ is
tasked with camplimenting their strategic thinking
with technical know-now and date analysis skills.
With the explosion of new media, data, tech, etc.
there's mare new stuff to undestand every day, and

Quarterly Site Performance =

Al

x

target. What would we tell this pe
them recommend us to their CM(

Integrity and accuracy of data an

Overwnelmed by data sources. 1
all and create outputs that provid
insights instead of just reporting.
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White Paper Marketing Data Best Practices Marketing Decision Maker
; 7 Marketing Decision Maker
Podcast Marketing Data Best Practices Analytics Director
5 Field Marketing Director,
Podcast Return on marketing investment Marketing decision maker
Turning data into
action/Action-based data , -
Blog analytics/marketing innovation Mariating Dectaion Makar
through data 1
Content Type Message Area of Focus Target Audience Bt
Turning data into
Podcast action/Action-biased data Marketing Decision Maker
analytics/marketing innovation Analytics Director
through data
Turning data into
Masterelass action/Action-biased data Analytics Director
Webinar analytics/marketing innovation
through data
Turning data into
Podcast action/Action-biased data Marketing Decision Maker
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through data
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Broadcast emails / Act-On marketing automation

Hi {{={{First Name}}|there}},

Does your current data analytics focus too much on typical marketing metrics and not enough
on business outcomes?

Hi Justin,
Hi Justin The Callahan Intelligence Platform is an analytics tool that puts the focus in the right place. It's a
’ I’'m really excited about what’s t unique combination of technaologies that continually gather, house and visualize data for faster,
I'm proud to share some excitir remarkable milestones. smarter decision-making.
“Callahan Creek." Simply put, v In 2017 leted th . _ o , . .
In 2017 we completed the owne This white paper is written for CMOs and other senior marketing decision makers who want to:
Why, might you ask? Change i incredible new peaple, significal
analytics. You probably also kn¢ « Understand technologies required to assemble a smarter marketing analytics system, and how
When we opened our doors in’ Callahan now. they work together for optimum resuilts.
time, we positioned ourselves ¢ « Learn how beginning with sales data focuses insights on business outcomes and not just
Aokl And last (but by no means least tvpical marketing KPls.
CEO Cindy Maude bought the | . yproaL I 'g . )
two of her family names — and Platform — are proving to be a. « Recognize the importance of human analysis in the equation.
Callahan, and while I'm even m
the company from Topeka to L g . N . 4 . v | HEX = =
like eitheF:r a)\’/vinery orpreal esta; fueled much of who we are todz It's easy to find yourself drowning in data. With the right tool you can find the untapped opportunities A [ SearchiSent Messages Q & som = =
are today in data that drive business growth.
> We want to stay in touch, so we Sent sy Marketing Users [ 40 Sort | () New Message [ Rollup
; f f you'll receive regular emails witl ‘ -
As we think about the future o blogs, whita papers and wabina Chris Hide Messages to Specific People
the day we opened. “Callahan” ?
in the modern marketing world. : : ‘
| hope you find the content valu ill; Best Performing ¢ . This Quarter Sent Opens Clicks  Out
Wirlencanniomiie gl want. | look forward to staying it c a ﬂ . n a n Favorites [ full_leadslist_blogdigest_8.23.18 6.65K 88 8 6
commonly refer to us as Callah Best "l & Breona 7 i sent by Justin Henning (ended Fri Aug 24 2018 9:30 AM CDT)
' Chris, £§4 Outbound o [ blogdigest_8.22.18_A_uncoverinsights 472 97 2 3
What does this change mean f( CHRIS MARSHALL e Wy sent by Justin Henning (ended Thu Aug 23 2018 2:00 PM CDT)
) . m 2 (JLO/P!‘GSldeIlt New Message Last 30 Days L4l blogdigest_8.22.18_B_uncoverinsights 323 100 4 2
We are changing our ?mall ad‘f ca Bn Drafts Last 60 Days G sent by Justin Henning (ended Thu Aug 23 2018 2:00 PM CDT)
email nomenclature will be chri : ' 805 New Hampshire | Lawrence, KS 66044 : = = 2 :
this may take time time to get u W (785) 838-4774 C (785) 550-5892 Sent Messages Last 90 Days o : '
5 " [y sent by in Henning on Wed Aug 22 2018 3:28 PM CDT
will automatically forward to ou CHRIS MARSHALL callahan.agency August 2018
CEQ/President Test Messages [.J NF Spam Test #2 18 1 0 0
Please visit our new website: ¢ Other Massages July 2018 WEN sent by Holly Fong on Thu Aug 16 2018 12:59 PM CDT
you faor your partnership. We ct 805 New Hampshire St, Lawrence Unsubscribe June 2018 [ 4/ NF Spam Test: [Webinar tomorrow] Need more from your marketing data? 18 1 0 0
W (785) 838-4774 C (785) 550-5892 A/B Test Messages _ Qs sent by Holly Fong on Thu Aug 16 2018 12:53 PM CDT
Chris callahan.agency April 2018 7
RSS to Email March 2018 |« webinar_promo_email_8.15.18 8 _ - 7.49K 199 2 11
Unsubscribe mu sent by Justin Henning on Wed Aug 15 2018 10:35 AM CDT
r Social Publish |4 blog_digest_webinarpromo2_8.8.2018 7.53K 200 6 6
ﬁ‘ [y sent by J { ng on Thu Aug 09 2018 8:42 AM CDT
ca 1 H a n |« webinar_promo_email_8.3.18 7.61K 236 2 25
iGN sent by Justi enning (ended Fri Aug 03 2018 12:00 PM CDT)
CHRIS MARSHALL sy 7.27.18_whitepaper_promo_full_list 5.92K 147 5 11
CEQ/President IGH sent by Justin Henning (ended Sat Jul 28 2018 11:00 AM CDT)
[ 7.24.18_whitepaper_promo_B 873 34 1 3
805 New Hampshire | Lawrence, KS 66044 [EM sent by Justin Henning on Thu Jul 26 2018 3:02 PM CDT
W (785) 8384774 C (785) 550-5892 [ 7.24.18_whitepaper_promo_A 870 33 0 8
callahan.agency, TE sent by Justin Henning on Thu Jul 26 2018 3:02 PM CDT
| Q. 7.11.18_multilink_sendovertime 6.80K 85 3 6

(Y sent by Justin Henning (ended Wed Jul 11 2018 4:15 PM CDT)




Broadcast emails

@ Outlook File Edit View Message Format Tools Window Help Q 33 S $ O 2 @ o« 100%BF TueSep 1 3:02
00O v ox &2 Inbox = john.kuefler@callahan.agency Q

Home Organize  Tools

O Ox —= — , —
] W0 W = e B2 &3 Te. Meeting ‘){. ‘.e ol , !.‘ F . \Tf K:‘ ﬁ EF?.

New New Delete Archive Reply Reply Forward U Attachment Move Junk Rules Read/Unread Categorize Follow Filter |__i Address Book Send & Store Customer
Email Items All Up Email Receive Manager

> All Accounts By: Conversations v

“ john.kuefler@callahan.agency Today C a ‘ ; a n

£ Inbox Justin Henning ¢
blog digest #3 screenshot 9 2:57 PM
Attached - Justin

Data-savvy brand strategy and inspired creativity
Drafts
=] Archive
! Liveclicker Events
> Sent i 3 ; ;
[Webinar] RealTime Email: How Six Bra... 2:46 PM BLOG
> Groups View in browser REALTIME EMAIL PERSONALIZA..

7 st Sobby Cardwel Achieve effective local store
o jobes it marketing with front-end analytics

Callahan Hello John, | hope your week has

Conversation History > Justin Henning ‘ Jan-Eric Anderson
Outbox_0 Callahan Creek 12:00 PM
MCH list costs, to accompany the totals | sent las.

| Outlook Customer Manager . . . . . e
quacker@callahancreek.com By using front-end analytics, you can identify true business opportunities at a local

An Item Update for TGPP Online Supp... 9:56 AM store or market level (what, where, and the size), which allows you to spend to the
Project: TGPP Online Support & Maintenance 201.. opportunity. This sets the stage for more effective, efficient marketing. Learn more

Public Folders
RSS Feeds

Sent Messages
Kent Clasen

| Sync Issues AV Estimate Attached 9:17 AM )
) Smart Folders Hi John, Attached is the estimate for you to revie.. 1T, PODCAST
Shelly Deveney, John Kuefler, Jan-Eric And... ;
Feedback for Chris Marshall 9:06 AM

| was happy to do it. Just felt bad it may not be ve

> On My Computer

| Make your data drive store-specific
marketing plans

Yesterday

> Jennifer Anshutz ’ - Zack Pike & Jan-Eric Anderson
CAPS Sept Survey (for August billing) Yesterday

When you click on a star in that email, it then ope
= A topic that comes up often: Not all stores are created equal. If you have 500
digitalteam@callahan.agency 1 . S5 7
S e ocations spread across the country, it’s reasonable to assume there are different
New submission from Contact Yesterday . { .
View more about Tstendercuster@gmail.com > Fi.. factors that drive sales at some of those locations. Here’s how to take your data and
make it meaningful to each location. Listen now

Items: 63 All folders are un to date Connected to: iohn kuefler@callahan acency A

callahan

Data-savvy brand strategy and inspired creativity

WEBINAR

Callahan's Intelligence Platform:
smarter, faster marketing planning

Zack Pike & Jan-Eric Anderson

Join us at 1:00 pm CT on August 16 for our live webinar. In the session, you'll see a
demo of our Intelligence Platform and how we use it to store, organize and visualize
data in order to uncover aha insights for smarter marketing strategies. Register now

BLOG

How to use front-end analytics to
create effective local store marketing

Jan-Eric Anderson

Not all stores are created equal, and to realize the best possible business results, they
shouldn’t all be treated equally. But how do you know when Store A should get more
marketing support than Store B? Learn more

PODCAST
Attribution modeling is bullsh*t

Zack Pike & Jan-Eric Anderson

If you’ve ever worked with an attribution model or are considering investing in one,
we have some bold opinions and practical advice you should hear. Listen now

805 New Hampshire | Lawrence, KS 66044
W (785) 838-4774 C (785) 691-5704
callahan.agency

Unsubscribe

callahan



Broadcast emails / Act-On marketing automation / Webinar integration

Hi Justin,

Join us tomorrow far our live, free webinar on Callahan's Intelligence Platform, Aug. 16 at noon CT.
You'll see a demo of the Platform and how we use it to store, organize and visualize data in order to
uncover aha insights for smarter marketing strategies.

This webinar is for you, if you've ever found yourself:

e Struggling to find the marketing data needed to defend your budget
» Challenged to draw a clear connection between reports and revenue
» Constrained by a limited budget and not knowing how to best optimize your spend

Topics we'll cover:

Why starting with fronf-end data analysis is better than using only post-campaign analytics
The components of the Intelligence Platform tech stack and the benefits of each

A live demo of the Platform showing several use cases for various business situations

How the Platform allows us to plan, test, execute and measure mare effectively

The always-on dashboards that empower clients to explore and ask better questions, faster
Alive Q&A at the end of the presentation

Register today! You'll receive an email with your login instructions the day of the event.

Zack

callahan st

This is a reminder that you have enrolled in the following Callahan agency webinar. Here is the information you
need to attend this event:

ZACK PIKE
VP, Data Strategy and Markctmg Analytlcs E What Webinar: Callahan’s Intelligence Platform
2 When Aug 16 2018 12:00 PM - 1:00 PM (CDT)

Join Online click here

callahan

805 New Hampshire St, Lawrence, Kansas 66044
W (785) 838-4774 C (785) 691-5704
callahan.agency

“ Unsubscribe

805 New Hampshire | Lawrence, KS 66044
W (785) B38-4774 C (313) 485-3258
callahan.agency

Unsubscribe

callahan Data-savvy brand strategy and inspired creativity

WEBINAR

Webinar: Callahan’s Intelligence Platform

Zack Pike VP/Data Strategy and Marketing Analytics

See a demo of the Callahan Intelligence Platform and how we use it to store, organize and visualize data in order to SUBSCRIBE

uncover aha insights for smarter marketing strategies.
Learn how our Intelligence Platform makes marketing planning smarter, and ensures that your strategies and
tactics are focused on business outcomes (and not just typical marketing KPIs). The webinar will cover:

= Whygtarting with front-end data analysis is better than using only post-campaign analytics
Display a menu



Integration / Marketing automation, CRM, reporting

salesforce

» Integrated systems

» Daily email notifications

Insight Engine » Reporting

callahan



Podcasts

iPhone

iTU n e S PreVieW QOverview Charts

Uncovering Aha! | Data-Savvy Brand Strategy
By Callahan agency

To listen to an audio podcast, mouse over the title and click Play. Open iTunes to download and subscribe to podcasts.

Description

Learn how to uncover unexpected business opportunities in data, then use creativity in strategic planning, digital
marketing and social media to deliver results. From the Callahan agency.

Name Description Released Price

How media planning with ... Anyane involved with ... § 8/15/2018 Free View in iTunes

How to build an analytics .. o make decisions wit... § 7/30/2018 Free View in iTunes

i, Not every store is created... Ifyou'vegot500o0rl,.. i 7/16/2018 Free View in iTunes
View in iTunes
How to select marketing ...  We've talked previousl... 7/2/2018 Free View in iTunes
Free : 5 . e : S
Making sense of messy data In marketing, we have .. 6/17/2018 Free View in iTunes
Category: Management &
Marketing 6 Attribution Modeling is B. If you've ever worked ... § 6/3/2018 Free View in iTunes }
Language: English . , s . : 5
gu4g 3 Has Data Privacy Replace.. It seems like data priv... 5 20 Free View in iTunes

i Data That Matters In this edition of the p... 5/1/2018 Free View in iTunes )
Customer Ratings

8 Iltems
¥ % % % % 9 Ratings ol

In-house studio

Hosted on Libsyn, published on iTunes,
Stitcher, Google Play, Google Podcasts

callahan



Social Media

n Callahan Agency Q ! Home Create Y
- ik Liked v = 3\ Following v = # Share .- Learn More @ Send Message
2:16 PM 7 3 82% wm)
- ) ‘ (o= 1|ELET)]
Callahan Agency gl Thests
‘ v B September 6 at 3:27 PM - @ " : Tweets  Tweets & replies Media  Likes
_ s Every multi-unit, multi-market retail brand has about 10% of its B\ QO0T w1 97 views
’ stores that are underperforming. With the right tool, field marketing o ' 55 5
managers can detect where their business is leaking revenue. Greg _ ,
: Haflich explains how: http://bit.ly/2Q6JnCd N B Callahan @CallahanSocial - 6d
» ye |12} Your company needs to utilize
ABOUT CALLAHAN AGENCY #analytics, but you don't know where to
Callahan Agency . start! What's your objective? Do you
- n L . tbusiness or improve
@CallahanSocial - . . want to grow #
a a ! We uncover ‘aha. #marketing efficiency? Both? (¥

) ) @ZackPike & @jhyphene answer this +
Home Data-savvy brand strategy + inspired more on the latest Uncovering Aha!

: creativity. #podcast: bit.ly/2NdJixP
Reviews

Welcome to Callahan, a community of

Photos thinkers and m...

Videos See More

How to build an analytics team

-

Posts

About Community See All

S T On
Community Sl 3L Invite your friends to like this Page

Step-by-Step Guide to Using Local Store Data to Drive S ————————
= 1,457 people like this ‘} ¢ anSocial - 8/
Info and Ads Strategy ! i é =J Stress sucks! @) 3 o That's whv we

S 1,394 people follow this
m © Q &

Create a Page © Eric Melin and 1 other 44 Leslie Noon and 125 other friends like this
or have checked in

) Like () comment 4> Share PV @D

Write a comment... (9 @ About See All

callahan



Paid social ads / Linkedin

Tyl @ Search 1, | & e‘ Learn New Skills

Home My Netwark Jobs Messaging Notifications Me ¥ Wok w Free for 1 Month

Recent & Like =] Comment & Share Today’s news and views

. )
social Media (TG i

&3 Social Media (TGL) * Tha casa for college is crumbling

L) firat

¥4 Thinkers & Makars De the first to comment on this 10F ago » 6,046 rezders

B A
3 Alind and Visually Impaire. .. lllegal drugs to boost your career?

¥4 Digital Business | ezders = Callahan 1d agu + 16,761 readers

2,223 fallowers

Y :
&4 ChangingAging Dromotad California dreamin’ not for the young

1 X 5 readers
Groups No your markelng analylics provide Lruly uselul insights inla how lo make the 1485923836 readan

right cecisions that |2zd to positive tusiness outcomas? Are we neering the end of retirement?

Social Media (TCL)
1d ago - 711" readers

&4 Thinkers & Makers . o
s Toyota is building its own city
&5 Blind and Visually Impaire...

9h aco « 2526 rezders
Show more ~ 3
No severance for Boeing's ex-CEQ
1d agn + 3,518 readers
Events
Saying no to ‘inbox zero* Data-savvy brand strat and inspirt
Followed Hashtags

6 a

1d ago + 5,320 readers
Discover more VR - Big Tech sees college ‘techlash’'
1d ago - 3,408 readers
Women taking over US workforce
15m ago - 252 raaders MARKETING ANALYTICS QUIZ
Dairy industry in dire straits

Bh ago « 30€ readers
: The five statements below represent pain points faced by many marketing decision-makers. Give
Show less ~ each statement a thumbs up or thumhs down ta see haw vou're doing. Then submit the farm ta see
Give five statements a thumbs up or thumbs down to see how o
you're doing. the results and aceess a brief video demonstrating how the Callahan Intelligence Platform can

Add to your fced ® address these challenges — and many more.

2 Take the quiz —
q f"’he“‘ ) | + Follow ]
Company « Pudlishing ™= y: I understand exaetly how my marketing efforts affect sales, down Lo the retailer, store vr SKU.*

=

callahan Data-savvy brand strategy and inspired creativity

I know exactly which stores or producels benefil from specific markeling and adverlising lacties.®

It looks like your marketing analytics efforts are off to a good start.
QUIZ RESULTS: Wouldn't it be great if you could take them to the next level?

The Intelligence Platform provides

: P (R oy ok will have R P 5 &3 S ;
I use predictive analytics to tell what affect various marketing tactics will have on future sales. extraordinary insights to inform marketing

ggﬁ decisions and achieve desired business
2 : onteomes. It's particularly helpful for brands
with 1oulti-channel markeling and broad

|F: retail distribution.

INTELLIGENCE
PL ATFO RM’ This video is a brief overview of the

Intelligence Platform and its key henefits. The
5:47 demo shows how we use it Lo uncover

business opportunilies:

+ Insights from sales and marketing analysis
= Insights from segmentation analysis

» Insights from weather analysis

callahan




