Brand development + marketing = results for a new business startup






A summer-camp-in-a-box...

Curriculum and step-by-step instructions
Materials and high-tech gadgets
Online teacher signup

Teacher compensation

Camper recruitment and online enrollment




...With some of the most innovative
STEM curriculum on the market

Poepsicle-stieks Drones

Glue 3-D printing

Egg-dreps Snap circuits
Virtual reality

Computers




Students: Fun, inspiring Educators: Easy-to-implement;




Value proposition: Students

Pain point Solution

Flint camps are the opposite of school; no
exams - just inspiring exploration

School sucks, especially math and science

Modern, cutting-edge tech, gear, and gadgets

Limited access to modern, cutting-edge tech are at the core of every Flint camp activity

An affordable week-long camp experience

Summer “brain drain” is only getting worse that challenges and ignites young brains




Value proposition: Educators

Pain point Solution

A STEM-camp-in-a-box that costs exactly
S0.00 for an educator/school

Education/materials budgets are shrinking

Modern, cutting-edge tech, gear, and gadgets

Limited access to modern, cutting-edge tech are at the core of every Flint camp activity

An easy-to-implement, yet educationally

Low pay and limited supplemental income impactful, summer employment opportunity







‘2018 Planning
Camps Begin

Camper Recruiting
Packaging
Full Website & Teacher Signups
Temporary Website & Lead Capture
New Brand Name: Intellx becomes Flint
Lawrence Pilot Camp: Photos & Video
Agreement with Callahan for marketing and consulting services







Introducing Flint STEM Camps
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It’s time to spark something big.







Emails




Social Media




Social Media




Teacher Registrations




Camper Enroliment

Students get
hands on
with cool
things like:




Analytics Dashboard

Marketing Automation
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Packaging




Packaging







Teacher Signups
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675 teachers across 40+ states pre-registered on temporary website
On completed website, 175 teachers registered to hold a camp

Of those, 25 teachers finalized
registration and had camps
open for enrollment

(summer 2018)

218K Facebook video views
11K Facebook page likes
67K Website pageviews



66 | don't know how you've done it
but you created what seems like
an established national brand in
just six months. We've had an

amazing pilot year 99

— Wilson Hack, Flint co-founder



