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CHALLENGE MY ROLE
Marketing staff in Toyota's North American headquarters were manually routing » Project lead
materials for marketing and legal approvals, and gathering feedback on a » Business analysis
spreadsheet to send back to the agencies that created the materials. They wanted » System architecture
a way to streamline this process and take it online. » Translated business needs into
SOLUTION development requirements
| designed a web application to facilitate and improve the efficiency of the process P ATESIET
of routing proofs and gathering feedback. > Technical development oversight
» Documentation and user training/support
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TOYOTA TG P P Online Review System TOYOTA

Priveged and Confidential —
Attomey Clot Privioge Welcome, John Kuefler Log Out TGPPonline.com

M Home

B My Reviews Home > Copy/Layout Reviews > Review Overview

FEATURES

B Search Reviews Layout Review Overview

M Legal Guidelines Download Excel spreadsheet of all comments

» The system allows for electronic routing
of materials to legal and other Toyota
associates, and collecting reviewers'
feedback and approvals.

M Current Disclaimers Review number L006071 | Round 2 View previous rounds: Round 1

B Photo/Video Guidelines
Project name MY20 IS Brochure RESPONSE DEADLINE 07/01/19 3:00 PM

M New Project Order
Campaign MY20 Lexus Brochures
B My Projects

Date posted 06/24/2019 Brand
M Search Projects

M Manage My Profile LDSR number Reference LDSR number(s)

This application is the official system
mandated by the Toyota legal
department. All public-facing Toyota
and Lexus marketing/communications
materials, whether developed internally
or by an agency, must be routed to the
legal staff using this tool.

M Help Guides & Videos MDC number Reference Review number(s)

M TGPP Information Model year/Model 2020 1S Media type Brochures/Collateral

Overview Team- Attached please find final round of MY20 IS brochure. This is a carry-over book, we are only updating
image and copy if there are product changes. Please note that disclaimers are now in place. Requested
substantiation is attached. Changes are highlighted in yellow. To reduce any feedback confusion, please refrain

B Maintenance Guide from adding comments to Overall Comments - please utilize the Hot Spots to leave feedback. R1 feedback with
response has been uploaded as well for download. Please provide feedback by EOD, Monday, July 1st. Thank
you!

M Reviews Maintenance

Reference documents IS - MY20 - Competitive Comparison V. 3[1].xlsx
M Project Orders PMG Track Testing.png
PMG Enhanced Fuel Economy and Casting.png

M Departments PMG Enhanced Fuel Economy.png

Review Leader(s) Alexandra Chau Not begun
M Partners *Primary Cynthia Hsieh* Not begun
Timothy Rippinger Not begun
Danielie Rose Not haaiin

M Users

» About 2,000 reviews per year are sent
through the system.

2300
o W\M
1150

REVIEWS CONDUCTED ANNUALLY
575

0

FY 11 FY12 FY13 FY14 FY15 FY16 Y17 FY18 FY19
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STEP-BY-STEP WIZARD

TG P P Online Review System TOYOTA

Dbt Woelcome, John Kuefler Log Out TGPPonline.com

TG P P Online Review System TOYO A

R e e Welcome, John Kuefler Log Out TGPPonline.com

TG P P Online Review System TOYO A

e il Welcame, Jahn Kusfier Log Out TGPPonline.com

N Home M Home B Home

TOYOTA

B Ny Reviews Homa > Melrerance > Cony 30Ut RIVIWE > Intiste Review Home > Maintenance > Copy/Layout Reviews > Upload Content

B Search Revil INITIATE - 0AD §  ADDHCT, § = PUBL
M Legal Guidelines 5
B New Project Order Add/Edit Layout Review: Step 1 Initiate Review

Loma > \Bintenanca > Cary!l ayrar Revdimus > Adr Hor Spats

B My Reviews B My Reviews

B Search Revisws INTTIATE | T ADD HOT ~ | PUELIEH.
i JIE 3P0 REVIEVA

W Leagal Guidelines
B Gurrent Disclaimers Add/Edit Layout Review: Step 3 Add Hot Spots

M Search Reviews 1 INITIATE UPLOAD ADD HOT,
REVIEW] CONTENT SPOTS]

M Legal Guidelines
B New Project Order Add/Edit Layout Review: Step 2 Upload Content

B My Projects “Ind c3tes roquired fie d B My Projects i

1y Proj cato3 requrred fe y Proj BiPhatoilideo Guidelns, B LODRIAG  Resind 1
B Search Projscts M Search Projects B New Project Order
"Praject name Tesr L Ayo 1 Review

Project name Tost Layou: Review
B Manage My Pratile

USER FLOW

B Manage My Profile M My Projects
B Current Disclaimers Campalg Sewh fisting B

B Current Disclaimers
M Help Guides & Videos B Uploadlng your file

h Projects
LD fol Please select the image bolow to add'edit hot spots.
H Help Guides & Videos LDSR numbear (Mt Inliow This foemal AD-12535-018)

B Manage Ny Protile
B TGPP Inf: LDSR

B TGPP Information B Please do not close
this window

B Help Guides & Videos
Reference Review number(s)

Users who want to distribute proofs for
review use a four-step wizard to
describe the project, select reviewers,
upload the proof, annotate it, and send
notifications to participants.

B TGPP Information

MDC number (Exzmpie: 12345 67390 X000(X, With X part variablc)
B Maintcnance Guide

B Reviews Maintenance e s B
H Project Qrders “Model B 1S B
M Departments “Project description K

B Maintenance Guide

B Reviews Maintenance ® Maintenance Guide
Approximate Upload Times

M Project Orders

[ ——. m T1 or equivalent (150KB/sec) DSL (60KB/sec)

M Partners Up to 1MB Up to 2 minutes Up to 3 minutes

B Reviews Maintenance

Ttowce: B I U Zi= =i

B Project Orders

N Partners Lorem ipsum dolor sit amed, (e per commedo apenam. Mud inlellegebal
deterruisset ex, primus percipitur in s, Sec malis rationibus
vituperatonbus ca, an delemt blandit sec. Veniam albucius et duo. nam
H Notifications debet accusamus in, ad ignota dolorum forensibus sit. Essent option cum
ex, eam in pariem utamur impemus

H Departments

N Users N Users 10MB 5 minutes 8 minutes B Partners 1 | A2d Hot Spate

B Notifications

100MB 30 minutes 45 minutes H Users

M Broadcast E-Mails M Broadcast E-Mails

250MB 1 hour 1.5 hours B Notifications

H Static Content N file selectec. H Static Content B Broadcast E-Mails
SEA PR L0 - Nz tilo solsoton.
B Ssctions document(s) for this page: < S
NG file selectec.
i Nota: Ineze douments £16 far - Nzl N
H:Log Files ReAzwers' refarenca only. hey ara I b
it the daes b mvieswnd Thr it Nz film salactac
POF Io Le i i upboasec i
Step 2,

500MB 2 hours 3 hours

~

M Sections B S1atic Content
Over 500MB Not recommended € | Add Hot Spotz

B Log Files 8 | Aad Hot Spate

9 | A3d Hot Spate 10 Add Het Szote 11 | A3d Hot Spate 12 | Adc Ho: Spots

M Sections
Shared connections or traffic on your local network will create longer upload times. The larger your file, the more
likely an upload may fail due to interruptions in your internet connection

B Log Files

Select Review Participants

Review Leadera Legal THE Reviowers Agancy Participants

They set deadlines for feedback with
optional reminders for reviewers who e Tam ok e

Clock, Christy Jadaim. Leane Clzeg, Chiety Haffmann. Michela
Grusnact, Addy Zagie Lzeter Dog, Jom Atarker, Ed
Kiefier loha Siweer, Ruv Crernwcs, hidy Test ACGranhc

are not finished before the deadline. @ o P o o
o REVIEW INFO AND REVIEWER SELECTION 9 UPLOAD FILE TO BE REVIEWED

Cnnﬁnue to Step 4

Reviewers click from the email
notifications to the review detail, log in
and leave comments and mark
approved as is, approved with

TG P P Online Review System TOYOTA

TGPP onine reviewsystem TOYOTA 5% sooo— mawe omp a] PARTICIPANTS RECEIVE

| wete drchve  Baply Rasly Forwd B wmaowmert YO Ame  Bues  Pesdliwed Cmeguin Folew  Seaiw
- = Up Onadete
Ferlaged and Comnsamial -

(ot Welenme, Ja e Kt D AR | Review Required: Test Layout Review, Round 1, Dus 02/D4/20 by 1200AM E l\/l A | L N OT | F | CAT | O N
W Homs N Home : . som N
™1 my Reviews Hume » Vi leisine » CopyLayoul Ruviews > Adc Ho. Stols " My Reviews Lame > AMaintenaica > Cary!l ayor Redimws > Fubiish Review : '. : A N D L : : G | N T : } SY S T E M

e I ordaras Welcome, John Kuefier Log Dt TGPPonline.com

comments or not approved Wsewchroviews [ 1 = Seacch Reuiows T o BT P
. REVIEN  § 3 SPOTS 2 REVIEW) CONTENT, S REVIEV/
M Legal Guidelines g B Legal Guidslines — Dear JoraKuefle,
M Current Disclaimers ~ Add/Edit Layout Review: Step 3 Add/Edit Hot Spots B Current Disciaimers Add/Edit Layout Review: Step 4 Publish Review o efoviog Lot o st s Mon o you sk
1008366 | Round 1
Test vt Review
! ' 1o Vi i *Indizates required el a
When reviewers are finished, the maeeel e Boariase
Project Description: Checking the fe wpload ard conversios process.
B New P t Order B New Project Order
! o et Project name Tesl Lapoul Review Y Revisw numbar L0065 | Rovinsd 1 Please use this Sk 80 sccess the Layout Review
B My Projects : W My Projects | e fenonsencabee comimian clm PRewmiD=20415
. . Page Tet12 Project name Test Leyoul Review ¥ y0u have questions of heed assance, pleass CoNtact me
t m t m t | | t h t h M Search Projects B Search Projects —
S S e a U O a | C a a e r-S e | r g Antach optional Hie* Srowsz. | hohle selested, |
B Manage My Profile reference File?  Arosr KBl Lot B Manage My Profile | John Kuefer
- A VP, Cheet Digitat Omcre
 Help Guides & Videos ::“"‘. forthis o 5 Sionss- Kol suhected. B Holp Guides & Videos Please note: Allow 5 working days for Legal review, or 6 days if both Legal and Product Planning raviews are required. ohabueflr Scallihanagemcy

81074
Flle4  Srowez. o file selecten,

feedback on a summary page as well as e trmte o een | S Y e~ T T B B ——
on a downloadable spreadsheet. o

United Sttes

SBend reminder email No Reminder Blla dzad inz (b those who have not completed thein Reviens)

Notitcation emal recipects)

John Kuefler Gobe e
= g a6 v addians iow ot 1146 84, mave o daidde et space. S Before publishing this Review, check the following and edit as needed: 0.
Spat . ) . i : B i 3 snance
s (Optional) Select the pencil tool {below &t left) and click on a hol spot Lo change its label W
oxplantion to Reviownre. B Project Orders Email Natfffications Email Subject
Sloata ravies this N Departments
53°30rapn ENNCE 1t hae P Jnereck parficizancs If you do nat Reiew Required. Tes\ Layout Review, Roond 1, Due DueCale]
changed ‘want ther tn teceise amail

H Partners rotifications. (To corrplstely remove

S e B st PARTICIPANTS
COMMENT

[ Eseuce:B 1 O == :
THIS 1S AN ATITOMATED MESSAGE, PI.EASE DO NOT REPTY.

© Highkaht e hot spot M HNotifications Descloatisclect al

Add cammants

| Save | M Broadcast E-Mails Jolinxusfer@callshan agenc LiIM T Wi T View comme-7s by
% Y Splnar
B S1atic Content ot Sty
£ john.cuefler@uiwest.com Near [ReviewarNeme], O N P R O O F
H Sections fuetier, TEST) . . . o .
congfalpinscreak com [Onz, The fallowing Layom Review project has heen initiated and requires
H Log Files Chee) your feedhack: PA( E S A N D
TO06366 | Raund | *This page is:
Test Layout Review Approved as is i At rete 99 docunentie) 1o your comments for 1 pags (optiond).
Nue: [MDueDate], [DueTime] M R K Approved with corments as indicaled
Not approved, must review agaln Fila*'  Rroaan e lle spineted.
Praject Deseription: Chesking the file upload and conversion process. Legm anvice given e 2 Aaraze. ) tifil selacted.
Fio3.  Biuase  Nuile selucied.
APPROVAL - o ot
e A
Publish Review Now
Nate. ¥eucan "3t 1c this page 35 07an a5 you wark: 1¢ edit your CommErts (unbl wou Complete yCUF review]. Your <arents wil e vis ble 3 cther
rev ewers only atter you click the “Heuiew Comb ete” bubton or 1€ overy ew page.

€ ADD REFERENCE DOCS AND ANNOTATIONS @) e DEADLINE AND SEND NOTIFICATIONS

JOHN KUEFLER  UXWES




TG P P Online Review System TOYOTA

Privileged and Confidentlal -
e et Welcome, John Kuefler TGPPonline.com

TOYOTA

W Home

B My Reviews Home > FAQs Need assistance?

—— e e USER TRAINING VIDEOS

Help Guides & Videos
M Legal Guidelines

VIDEOS

M Current Disclaimers SUBMITTING TO LEGAL When you see a question mark
icon, click it to view a help
M Photo/VideoGuidelines . ' o .. | eaders For details on how to submit balloon in 2 pop-up window.
marketing materials for legal
review, see the Legal

USER TRAINING

TG P P Toyota Craphics and Print Purchasing | Online Project Management System TOYO A

Welcome, Ted Bluestern Log Out TGPPonline.com
B New Project Order o Home

Review Leaders initiate and manage Copy and Layout w3 » Add Mol Spota

» | was responsible for the development
of user training materials.

B My Reviews tone > Maintenance > Copvilavoy! Rovk

M Search Reviews [ IN ¥ UPLOAU. ADD HOT a i
WENZL L stz e ks 12
B Legal Guidelines
B New Project Order Add/Edit Layout Review: Step 3 Add Hot Spots *
A

B My Projects Reviews and publish them to designated reviewers Guidelines section.

(including Legal) to gather input and approval. New

Leaders should watch all the following videos in the order
M Search Projects A CAPS

Creative and Print Services
M Manage My Profile ¢
Reviews Overview (5:48) PD Fs 6565 Headquarters Drive

E3-3C-37 (Lexus Building)
Conducting a Copy Review (5:45) Instructional Guides: Plano, TX 75024

W TGPP Information Closing_a Copy Review (5:18)

W My Projects R T000139 | Roand 1 \
W Search Projects Project name. 2013 7oycta Tundra Color Guide

B Manage My Profila

W FAQs Please select the image below to add/edit hot spets.

M Help Guides & Videos

» These were produced as a series of
tutorial videos and downloadable PDF
guides, all available on the site.

Leader Guide (48MB PDF)
Reviewer Guide (18MB PDF)
Agency Guide (22MB PDF)

W HelpiContact TGPFP
Conducting a Layout Review (9:41)

.

' - =
B Maintenance Guide ‘ — e o -
-_— T . [ )

W Reviews Maintenance

Closing a Layout Review (5:11)

M Maintenance Guide Managing Reviews (4:40)
o s : . VbR
B Reviews Maintenance Archiving and Reactivating Reviews (3:18) )

1) Agd Het Sgols | Add Hot Epois

M Project Orders

» ['ve conducted numerous in-person
and online user training sessions.

S 'Departments For Reviewers

M Partners For reviewers the process of commenting on Copy and

| avnut Ravieure ie fairli intiitive and thara ie hinirallv nna

GETTING STARTED
TGPP ONLINE Home Page Overview

Toyota Graph <& anc Pt i, 5ine | Oming Pre L Wan) RV S
Once logged in, your home nage vl be similar to the TGPP inecumesme oniddbrdital o ek TOYOTA

image at richt, sut what 2acn usar sees s unique te Ais or 1 Welmene. Yed Bliesiern ¥ TGP aling com
her rcle and their particular Revievis and Projects.

REVIEW LEADER’'S GUIDE Nevigat on fabs with gray bazkgraunds cantain infarma- A Fiiiaa a

tion eriginated or vieviasle oy all users: - Navade areahios & b seoudien
« Raview areas usa gray backgreunds. |

» Takles with light red backgreunds contain infermation
entered by admin users (_eaders and TOPP staff).

= Tablas with light blue backgraunds conlain infarmation
about Projects

The navigation varies depending on the user's privileges.

A LAYOUT REVIEW

rols
Nerence dccinnants for this TGPP tovots Sropties wms Prict Piact asing | ot Project W sagriient ystom TOYOTA
DF (optioral;. [[l] Paricipants Wsen e ormaeim

these, but they won't be abla fo
jc these flles cine e

S = IS

Brep—., 3w 6 3 190 Log W e

REVIEW

paga vew using the contrels at

The left column n contains the navigational tools for all T R s a Reviewer
usars Tﬁ§ navigation wil' be ex;v)‘mrwe.c furthf:r n T<,|.hsm:— o019 | H & Review, you may wish ‘o add TGPP 1o/ota wprica sad Prot Purchaaing | Drlire Projact Masagement fysam TOYOTA
quent secticns thal relale e 2ach foal's functionalily his can be dene at any time. G I

. . . - Ininon n
For .ea_der; and Project Adn? ns, there is an additional e B slectthe "Revisns Mainte: s
red navigation menu This panrcl contains navigation e page REISIR IO, i navigakion NG St 390-488-143
tc acminisirative tasks asscciated with Projects and Re- R € o G Couhb ST 1 . = :'_mlngul g 2
views, 28 vae | as other system functions anc information e rter zcoms the view in (crag to 22 O s
and vl be axplorad in-depth i1 their related sactions 0 the cht). Wetolasiy e ey

For assistance, contact wehmaster@ The center seclicn contans informalicn about Reviews
n and Projects nwmi'\ TEFF Orline and cownload-

135 s S T Ao

€ Mbausis carasen S135T M

abla reference guides. Below it is 3 quck access araa n z PRl
showing your activa reviews and projects. Glick on a S S By ode st i Yo ot
1 Reviaw b..nnaernor Project Number [ tc viev details. e ¥ Canpage v Sgwcy T N T seen peaoe e
L o e imdaven® sa e A ek S | 0 AT S 3 b e e
The top right contains a help rumber to call fyou are Jri e e Pkl e b
having trouble with the site. [E] You may also click the . o
blua “Need =alp?’ tab u Once clicked, it will open a PRI T G Crask out TGPF's Proiect Pandfelie
pop up box that can be fillac in with more information . P A
regarding the problam ard the best way to reach yeu. wewrrap Lo
et s s s s vou vish o acd rovicwers to
Addtional halp is auailable where you see 2 quastion T P ) e v e Kekions ol ._mn TGPP 101 Graphis ana P ~urches g | Oriine [reiac: Ransseme it 2y few TOYOTA
mark icen. ? m Click it to view a help balloon in a MEAR - ICIIN. UMY A aiiosow an select “Add/Ramove Reviaw- [T ep— » TG an ina.cem
pop-up windav/,

[T—

USER GUIDE | :

5 TGPP Online Guide - Review Lezders

38 GPP Online Guide - Review | eaders

o2 GPP Online Guida - Review | .eadars

JOHN KUEFLER  UXWEST




TOYOTA

Separate the Two Syst

TGPP ONLINE

June 2017 T www.tgpponling.com
As explained in the histon
Conducted Jun good rationale lor having BUISINESS CASE AND RECOMMENDATIONS
sessions (plus g the svstem use and Tovot
Currenlly, there are no ey
Steven Reyno uunecefssardy complicate| Exceutive Sus v
evaluation of the current | . Stoation
Rosalie Schul users accessing TGPP On, 3 Recormmendalions
Karen Matsuy, overlap belween thein. §) 1 Oplion A/ Pros and Cons / Budgel
This recommendalion is ¢ 5 Option B/ Pros and Cons / Bndget
. \ \ \ Ginger Bauer (see Appendices A and B)
rT‘] Detailed Reporl
} Ove r tl e S | n C e |tS | a u n C h | n 2 O O 9, th e Karen Rigberg Review System 6 System Backgrommd
Adriane Si 6 Hislory ol TGPP Onling, Porlal Concepl, Tegsl Depariment Tovolvemenl

g Current System Use Dara

11 Budget Ownership

12 Why TGPP Online Requires Modemization

15 Ofi-the-Shell Cloud-Bused Digilal Proofiug Syslewms

Ta aceomplish madernizi
sofllware ean he npdated |
Sam Butto with an off-the-shelf soluf
clond-hased digital proofi

Sharon Ma

review system had many features

Alexandra Ch: 17 Workamajig and Integration with TGPP Online
. . I (see page 15). 19 Data Servers, Going Paperless and WeTransfer
a e W |C a e |t Ore an O e MaryJane Kro
r I ] l l I I I | — Project System Appendices
Julia Sanchez A Jume 2017 TGPP Online Foeus Gronps
| Elvira Barrios The TGPP Onlive Project B March 2017 TGPP Online User Survey
C O p eX O r U S e rS : S EEE— munagemen syslein, ns v (. Legal Department Documents
Danielle Hugh purlners. Workanajiy des D 32-Bil L 64-Bil Updale
ereative indnshy. Callaha E  Links to System User Guides
Workamaijig (s _ F  System Milestones

Swiumary of | using Workamajig direet! June o1z TGPP Digital Solutions Recommendations

separale lool, We'l'rans(el

s Mosl s

| conduct user focus groups and online
surveys in 2017-18 to assess usage and e e o
gather suggestions for improvements.

V1272617 JCHIN KUCTLCR

o Partici] believe the henefils oulwe
o Sim
eV

= D

« Pres

| wrote a summary of the findings and
made recommendations for
improvements, including updating the
Ul and user flow for a more intuitive
experience and removing obsolete

TGPP Online // User survey results TGPP Online // User survey results TGPP Online // System usage TGPP Online // System usage

The valume of jabs going throngh dew system is higher than the Projects side. This is expectert since the Project system

dents were split across all user types, TMNA internal as well as outside partners, = Weconducted 21 online survey of registared system users between March g-21, 2017,

is used only for johs managed e TGPP s1aff, while the Review system is used maore broad
. . : B ..l...,.l. winting parimers ae ove -represen ted in e savey ek pishenad users + 780 achve registered vsers recerved the survey imvitation. associates, legal starf and agencies,
e a t U re S to S | I l I p | y t e SySt e l ' l E: g of e yslem « 136 respended (17%), providing a staistically valid dataset that represents a cross section of users, 4020 .
.
3500 | Il Reviews
A Brng 04 What is Q7 How often
R S———— your role? heidenme . o yoaen | I Prokocts
TGPP Online?
THA Product Eavarw timas
793 current registered rs 12617
Twaa Cenes " prc
hod 570 TMNA users
Aomcyt A fow timeos =
e . - g O ———
Py “ oy
Howur 18
> 7 == - RO = = - P M A OKND
) 10 » » L N » n 0 =0 m m 2008 2000 2010 201 2072 2013 2015 2015 201€ pi

TGPP Online // Potential improvement ratings TGPP Online // Potential improvement ratings TGPP Online // Business case for modernization TGPP Online // Select respondent’s comments

= Amumber of i ve heen requested hy system users in the past several years. Other improvements have been + When filtering the results for Review system respondents who vse the system most frequently. the impertance of these Q9 Thinking of the potential impact on 80% of survey respondents and 88% of Commants on simplifying the user intarface and improving the user experience
suggested by ased on system uzage observations. three key improvements stand out. :hc tasks y{:u {wdr:m um:g TGPP (?lnlmc. frequent users said it was somewhal or very
o Al 3 I & VL we 1 - ™ 1 . ‘ ) 2 e ra - i ) o now impartant s il lo modermze an - X 5
All potential inprosements were sted *Engotant™ by sove respondents Uhan were rated “Not inportant’ improve the system? important to modernize the system. Rasalie [TMNA Brand Markating):
" " " a Liat " Tt has Lo be something Uit is mueh vasier o o
06 Indicate the importance of the g 1] in tarms of how they would improve the A = NPT Ty S N 5 =
26 Indicate the importance of the or 5, in terms of how they would improve the value of TGPP Online for your use. b i _ % This confirms our belief th der for TGPP Online
value of TGPP Online for your use. to continue to be a valuable to he hundreds of Ginger (TMNA Legal):

Al respondents Froquant ussrs® Legal usars ] _ i TMNA associates and vendors rely on it for proof e svslennt seems e s Deeause peopleollen wae e wiong, Lype of revi
ety e mar irretace . mpceant approvals and workflow man: the fuct that ow even th w,\gh mwst ure comiortuble with teeh lqung_\ X vJ: it is not us
n i i I . - i Ak

. % + user-friendly as we would like,
iy Joogolmriied I B - = [ R brought up to date to modern software stz mr‘arm v
 E N e ivpanave Thomas (Saatchik

Al respondents
1t's & fine system, its just old and needs some tweaks,/improvement

e oradort
s e 0 o fevmes

Aat wncoenen Aestied
[y -

~u

Ryan [TeemOne):
Needs to be much simpler and quicker 1o use, .the user interferel
review is very arducus.

a4 sepannte

700 Rrvizwe

2 is not straight ferward, sending in ene decument for

s
3

S ] et
e |

Jeffrey (Saatchi):

- Frequent users” Cltinatedy the system is & bil dated which g hinder the review/upload process.

A rexyimmed [ rege 2.
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Ul UPDATE

TMNAREVIEWS

TOYOTA

Christopher Georgopoulos w

C U R R E NT H O M E PAG E Home Start a Review My Reviews Legal Guidelines Help Search Q

TOYOTA

TG P P Online Review System TOY TA

Prvipd e Covfiental ~ Welcome, John Kuefler Log Out TGPPonline.com

m Home Start a Review My Reviews Legal Guidelines
B My Reviews Eome > Need assistance?

. . Click the blue "Need
M Search Reviews Toyota Online Review System Help?" tab IS ~
B Legal Guidelines This Review Svstem is evailable to all TMNA asacciates as well as approved agenciss 2na ¢7aphics o
parlners. This syslam is lhe prefemed way o submil adverlising and markeling malerials, conlracls, a O -
M Current Disclaimers master sarvices agraemants. sweepetakes, SOWs, etc. o TMNA Legal for review. When you see 2 quesiion mas - l )
icon, click I fo view 2 help

W Photo/Video Guidelines ' tallocn in @ pop-up window.

UX/UI UPDATE

» Based on the user feedback and my
own heuristic evaluations, a new Ul
design is in progress.

New to the system? Start with Help Guldes & Videos.
W New Project Order

W My Projects Need assistance? Click the blue "Need Help?" tab. »
W Search Projects CAPS

Toyota CAPS | Creative and Print Services Creative and Print Services
M Manage My Profile oyof | 5385 Hosdquariers Drive )
M Help Guides 8 Videos  The Onlina Review Sysiom is operated by CAPS. For all your croative and printing needs, GAPS iz hare Ela X 3sz (’l‘mm“ Rusch) search for a Review My Proﬂle
o support you as an extens.on of your TMNA team. You can trust CAPS to deliver smart selutions — cn ano, A
M TGPP Information time, on budget. on brand, We can nelp you with all types of creativa, orint and digital projects: logos,
brochures, bookints nasters. diract mall, forms, dealership matorialz, envirenmental granhics, disp ays,
onlina bannars, amai's, webs tes and mors P R OTOTY P E
Contaat Eric Brick ar, CAPS Manager. rJ +
B Maintenance Guide — OI: U | U PDATE
—
el

4d13H Q33N

M Reviews Maintenance Qhﬁmmw

B Project Orders Torms & Conditiorns

M Departments
M Partners
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B My Reviews Home > Search Reviews g‘ﬁ:':’ &::‘:;:: "Need
M Search Reviews Search Reviews Help?" tab
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CHALLENGE

Sprint sends hundreds of emails and direct mail pieces to millions of customers
and prospects each year. Preparing content for all those emails and mailings was
manual and time-intensive. Sprint requested recommendations for streamlining

the process.

SOLUTION

| proposed creating a web application to automate and standardize the
operations required to create the emails and direct mail pieces, improving quality,
ensuring accuracy, and saving time and money.

MY ROLE

» Project lead

» Business analysis

» System architecture

» Translated business needs into
development requirements

» UX/UI design
» Technical development oversight

» Documentation and user training/support



STEP-BY-STEP WIZARD

Sprint)f! BOLT

§ | FRODUCT RECORDS

NEW PRODUCT RECORD

Sprint J» = BOLT

VS | PRODUCT RECCRDS

1 GENERAL INFO | 2 CREATIVE | 3 DEVICES | 4 LEGAL | 5 POSTING

Sprint J» = BOLT

NS | PRODUCT RECCRDS

1 GENERAL INFO | 2 CREATIVE | 3 DEVICES | 4 LEGAL | 5 POSTING

CREATE NEW PRODUCT FROM SCRATCH OR, COPY FROM EXISTING PRODUCT FRODUCT RECORD; E0128220 ADD-ALINE AAA. "
Add 10 this Launch Wrdow || Sglzc: E" Add 0 this Launch W ndow [ soe: E: \ GENERAL INFORMATION \ CREATIVE
A P P ROAC H / F EAT U R E S Froduct Typs* ‘ Select a Enter Exact Product ID Product Type (Smartworks Sub-Catezory 3) Emai Astignment =
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» Assembling the elements for an email or il O = = . |
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direct mails piece (copy, images, legal = |
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SWAR Iworks Versior (15t Lovel Meru)® QEase Acouisitior Rath
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pr—— 4 Heiine 2 RN Be Y #h |

» Built-in workflow moves tasks from one
contributor to the next.

START FROM SCRATCH OR COPY EXISTING RECORD PROVIDE GENERAL INFORMATION ACCT. MANAGER ADDS BRIEF; WRITER ADDS COPY

» The result of the wizard workflow is the
creation of a complete “product record”
that contains everything required to il Bl e B it |
produce a specific email or printed R et [ Mt i
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Sprint)b BOLT
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PRODUCT RECCRDS

1T GENERAL INFO | 2 CREATIVE | 3 DEVICES | 4 LEGAL | 5 POSTING 1 GENERAL INFO | 2 CREATIVE | 3 DEVICES | 4 LEGAL | 5 POSTING
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IMAGES ARE ADDED FROM IMAGE LIBRARY LEGAL DISCLAIMERS ARE ADDED FROM LIBRARY LINKS AND TAGS ARE CREATED



A COMPLETE PRODUCT RECORD

Sprinty BOLT

PRODUCT RECORDS

PRODUCT RECORD: EM128224 ADD-A-LINE AAA IMAGE LIBRARY

FEATURES

, , , , | GENERAL INFORMATION [ eor )
» Image, disclaimer and tag libraries , , 2

Sprint)'/ BOLT

Product Type Email

allow standard elements to be kept up Produc Emnanazs
.. Product Title/Short-ltem Desc. Add-a-Line AAA

to date and to be efficiently added to

each piece via the wizard.

LIBRARIES

Extended Item Description Email targeting all L
== EDIT DEVICE LIBRARY ITEM

Callahan Creek Job # 52812 0gs Wt =

|l BR®| Yo |8

HTC EVO Design 4G

Agency Callahan Creek > Device Title*

Launch Window 05/15/12 Upload PDF | Download PDF

} Fi n iS h ed p rod U CtS a r_e a rC h ived i n th e Batch 2 | ‘ SRP* s, 123.45‘ Art always include $ so the system should add that

| . 69.99
Launch Date 06/01/12 ‘ Instant $

app database for reference and reuse. ofer EndDat oo | EEes

| MIR® $ 119.99 Upload Thumbnail =
P t d | f d o New/Update New ‘N = ——
| | Net with Promo* .
ast records are easily found using a — e | '
‘ Feature Copy =T Y Y 8 ERER =

Visit AAA.com/FindMe to activate the FREE AAA FindMe service (2). Ask about this program wherever Sprint products
are sold or call 800-754-6907.

custom advanced search feature. Asigned o Isabel Manslo

SMARTworks Version (1st Lvl) Base

Language | English ‘ Device Base URL* : http://sprint.com/lwrjk/qwetikkweqt;/werglkjqwetrg/realtiqwge?awertogm!
Sprint Sopment | s ‘ Device Link Location* - ?

SMARTworks Segment (2nd Lvl) | Value-Seeking Family l Device Alt Tag* : HTC EVO Design 4G

SMARTworks Type (3rd Lvl) AAAA ‘ s v

Creative Theme/Category - Device |

SMARTworks Distribution ' National

Sprint MarCom Owner
Marketing Owner
REFERENCES
Reference Job #

Reference Product ID

Bronwyn Skedsvold

Aggie Sabala

48123

SEARCH ENGINE TO LOCATE PRODUCT RECORDS

| EM120858 Sprint\} BOLT

Reference notes See AAA direct mail piece - in reference folder on server

File to be Replaced EM128856

CREATIVE v @E
SEARCH RESULTS
Assignment Add-a-line/add-a-phone GPO email updated with language, imagery and handsets to align with 3/11 theme and targeting both ) ) o ) )
segm ents. You searched for: Active Products; Launch Window: All; Product Type: Email; Assigned to: Isabel Manalo; Status: Review Proofreader Comments; Version: Base
- - - - - < Previous | Results 11 to 20 of 235 | Next >
‘ Target Audience(s) ‘ Value Seeking Families and Techie/Professional |
’ Key Message Points ‘ Add-a-line and stay connected. ‘ . 25 ‘,:f;x’:ﬂ D: P125084
: . . . Launch Window: /
‘ Creative Considerations ‘ Team members; Company name. | ‘ ek 2221251 1
- - : \k Product Type: Email
’ Variable Headlines ‘ Yes ‘ 5% Product Title: MOTOROLA ADMIRAL for 99.99
oo isasines - Version: Base
‘ Variable Images ‘ Yes l Assigned to: Isabel Manalo
Status: Review Proofreader Comments
’ GPO Names ‘ Yes ‘ : Active
= - — - — e Product ID: P125078
‘ Alt. Imagery \ Ergo et fabrica ante celsitudem humil iatur, ante cel situdnem post erigitur. | == Launch Window: 03/15/11
: Callahan Creek Job: 54321
‘ Graphic Identifiers Required ‘ AAA ‘ Product Type: Email
Product Title: Samsung Galaxy S I, Epic 4G Touch for 199.99
(o Version: Base
CONTENT - Assigned to: Isabel Manalo
; . [ o [ 2 Review Proofreader C ts
’ Subject Line ‘ GPO members: Add a Sprint line and save. Ends 4/14/12 ‘ | b ainian s
: i + . . | R B Inactive
‘ Snippet Copy ‘ Get exclusive AA savings when you add a line to your Sprint plan. | e R Product ID: P125074

Launch Window: 03/15/11
Callahan Creek Job: 54321
Product Tvne: Fmail

| Header Link 1 | Phones | -



URLs GENERATED BY THE APP

." EDIT STEP 1 JQ EDIT STEP 2 q
HTML EMAIL LINKS REQUIREMENTS DOCUMENT

Header
Snippet http:/isprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint
Sprint logo http://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint - ADIARISEETIBN
1 URLBulider (Ema ~ DASHBOARD SECTION BOLT 8 )
Phones http:/sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint N izl Custom Home Pages Sprint ¥ BOLT SprintBiZ4L Cniine Viordtw ool e e i v
. e tEatotn k] Eochuoorwi have o dynamio Dechbl vt uch e e cevand 6 sccpe
Accessories http://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cfB8c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint — ::::;» (Thie ez o o S & Srin _ of tre cumert 1.0
Digital Lounge http://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cfB8c28ca35b2cB848f07e8 + Omniture tagw.facebook.com/sprint s e, Aot Mmooy ON ooe oo Super Usars RN
»  Navication 03033 the top of thi Mymemumﬁmm:
Stec 1 open Laund: V/ndows. L EOLT (812 Oriire Tozl) s 3 wab for Caliahan Crest's Sprint 8k
Service Discounts http:/sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint S * Navgaton azoes me o> so Th Achnie il slkwa Sigws Ui 5 ot 150 aie gttt el sl
B e ik DRI ] T e D A s 4 0
Body ————— _ P ——
PIGeC In an 2dkatic hel Goals
CTA button-Learn http://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint Business rules for| E‘:’SWJ&'«'}""’ copturs oesic Tt o e or ol 0 17610 eSS 1 flr n i v
(Base URL)7EZID=MA] e X
Device 1 image http://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint " O e b o aTlan I s o
. - ! © Autorating s oasses that ae carenty done man ally
Social Dashboard - Facebook | http://sprint sprintusc.com/unsublunsub.form?id=4448a5e760cf88c28ca35b2cB48f07e8 + Omniture tagw.facebook com/sprint ] L i S0P S A
201205 D) and (Produd] W QUEUS (Frocucts BEEigned to Tem) . e mir -
Social Dashboard - Twitter http://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28¢a35b2c848f07e8 + Omniture tagw.facebook.com/sprint £ e o Lok Darer e S50 eoosesd b navieRt f . -
> Header Eposial No Dashboards for Sprint Mar( g igi g
Social Dashboard - YouTube | http://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint o s iz Definitions
Fiosine Marccm Cwirs, Marosts]
Loce o mlm Immmhl o e ;._' Lol K 5 B Vil Vs A i 0 S0 Aoyt s G s s
ciiend SOEISIET  Page viewst At oo e B o T T e
s
Sprint.com/business http://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848107e8 + Omniture tagw.facebook.com/sprint :‘:P"::“:f: o, yeas ossver MR e T o ST o o b i+ o
g e — s Proofreate” N ST
L.gal e ' g‘; :Mutyn ::: : g o %;mmmﬁtxl - kel
Unsubscribe http://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint e opd ekl ¢ o ol Mo O x o Batch A sy st f s sy Calahn Cre o uphe Prchc for
z:"m‘:;:.;; — SR : Tha Bt s g e b and s Big po s Al
Privacy Policy http://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint oy o = FroouscRacon - Aompis e
Updating Links wh Sywirt Moarzon Curwr * Trey
Sprint.com http://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint WhenProductrecer] (gt P "m;’
althe links on the Lin vm,'""“"‘ . el
Terms & Conditions http://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint L |
Mobitv.com http://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint _—y !
TEXT EMAIL LINKS
Header
Snippet http://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2cB848f07e8 + Omniture tagw.facebook.com/sprint URL Builder (Email Product only)
Body At any point in the workflow, a Digital Producer or Account Manager can prepare the Links needed for
CTA & email products. To start, they locate the preduct on their dashboard (or via search) and click the Links
button-Learn http:/isprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint Step 1 Edit bution on the Complete Product Record page:
Device 1 image http:/isprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint
Social Dashboard - Facebook | http://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f078 + Omniture tagw.facebook.com/sprint et
Social Dashboard - Twitter http:/isprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint Step 1:
httpidigital. callahancresk comiclients/sorint-biz/52000/prototypeé/Product_Record_Links_Step_1.html
Social Dashboard - YouTube | http://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint Step 2:
F hitp:idigitel, callshancreek comiclients/sorint-biz/52000 roduct Record Links Step 2.
» For each required link specified by checking a box on the Step 1 page, a URL is built by the system and
Sprint.com/business http:/isprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint placed in an editable field on the step 2 page, using the following business rules:
Legal Business rules for Links:
Unsubscribe http://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cfB8c28ca35b2c84807€8 + Omniture tagwfacebook.com/sprint (e LI RECKEMAEN:anon Howr - (Produst 18-k Lonslion)
If Text option is clicked:
Privacy Policy http:/isprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint
(Base URL)7ECID=MA:EM: Launch Date):IL:(Product ID):txt_(Link Location)
Sprint.com http://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint The (Date fram the Launch Windaw Title, converied fa YYYYMMDD — e.g. Launch Window D5(10/12 =
Terms & Conditions hitp://sprint. sprintusc.com/unsub/unsub.form?id=4448a5e769cfB8c28¢a35b2c84807e8 + Omniture tagw.facebook.com/sprint et an St Bl
For the following Links types, the (Ease URL) and (Link Location) elements will be found in the Link
Mobitv.com http://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint Library:
Header Special Headsr
Body Spsciai Body
DEVICE LINKS Footer Spscial Footer
Legal Special Legal
Device 1 - <<Device Title>> For Devices and Device CTAs, there is one difference for the Link — there is an ampersand immediately
foliowing the Base URL instead of a guestion mark:
Device http://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint (Base URLJSECID=MA'EM:(Launch Date}IL(Product ID)Link Location)
CTA http:/isprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint ; Note: Product IDs that include * SP* should convert the * SP* to *_SP” for link building.
Device 2 - <<Device Titie>> [ o )
- Device Links
Device hitp://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35p2c848f07e8 + Omniture tagw.facebook.com/sprint
For _Deviees, the (Base URL) and (Link Loeauon) elements wi!l be found in_ihe Device Library. The same
CTA http:/isprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2cB4807e8 + Omniture tagw.facebook.com/sprint ::':;":55 rules {I_J‘P'av as algog%y Tth’: D,ewce |:1nk: :;:l:: ;miriinok: 21; l;n::gza;ta‘l::g:,vm?r‘; ”
Device 3 - <<Device Title>> ﬁ are specified on the Device page of the Product Record.

Device http://sprint.sprintusc.com/unsub/unsub form?id=4448a5e769cfBBc28ca35b2c848f07€8 + Omniture tagw.facebook.com/sprint Ujiditing Liiiks whiii Prodiict Resards are sapied

CTA hitp://sprint.sprintusc.com/unsub/unsub.form?id=4448a5e769cf88c28ca35b2c848f07e8 + Omniture tagw.facebook.com/sprint When Product Records are copied from old Products, the system should automatically update
all the links on the Links 2 page using the new Launch Window Date and the new Product ID.
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UPDATED Ul

KATE LOG OUT

ORIGINAL Ul

MY QUEUE 03/12/12 | MY QUEUE 04/05/12 | OTHERS 03/12/12 | OTHERS 04/05/12
PRODUCTS ASSIGNED TO ISABEL: 3/12/12 LAUNCH WINDOW

.:II Q

MARKETO SEARCH
PRODUCT IDs

Account Manager Review Copy
Account Manager | Isabel Manalo Review Copy
Account Manager Isabel Manalo Review Proofreader Comments
Account Manager Isabel Manalo Review Proofreader Comments
Account Manager Isabel Manalo Review Copy

EM118210 HTC EVO View 4G Tablet

N118213PC | HTC EVO View 4G Tablet
EM118365 | Samsung Transform 2 M930
N118365PC | Samsung Transform 2 M930
EM118210 | HTC EVO View 4G Tablet
N118213PC | HTC EVO View 4G Tablet
EM118365 | Samsung Transform 2 M930
N118365PC | Samsung Transform 2 M930

I—) Assign To:  Select B New Status: ~ Select Due: \oomomo | fE () ®@Email Assignee

Account Manager Isabel Manalo Review Copy

Account Manager Isabel Manalo Review Proofreader Comments

W W NN W W NN

Account Manager | Isabel Manalo Review Proofreader Comments

AXURE PROTOTYPE AXURE PROTOTYPE
OF ORIGINAL Ul OF UPDATED UI
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L Westar Energy.

CHALLENGE MY ROLE

Over time, Westar Energy’'s website became out of date. The user experience was » Project lead

poor, the site architecture confusing and the content had grown to hundreds of rarely AV I ESSEIREISS

visited pages. Program managers had created several independent websites. Westar » Project roadmap

had been looking inward instead of focusing on their customers. » Information architecture
SOLUTION » UX/UI design

| managed a thorough analysis of the sites from users' and customers’ perspectives » User testing

and a corresponding redesign. This resulted in a wholesale revamp of the sites: » Technical development oversight
architecture, Ul, navigation, visual branding and customer transactional features. » Documentation

JOHN KUEFLE UXCOWEST




Wiestar Enengy

SITUATION

Westar's main website was cluttered
with content as a result of competing
priorities in the company. Everyone had
pet project that was vying for attention.

The site had grown into labyrinth of
hundreds of pages of content — much
of it rarely viewed.

A few departments built their own
stand-alone websites (MyCircuit for
smart meter customers and ElectroGo
for people with electric vehicles).

» The HR and Investor Relations
departments maintained their own
sites using third-party platforms.

» There was a lack of brand consistency.

Customers' needs were being
subordinated the internal priorities,

JOHN KUEFLER ~ UXWEST

MAIN SITE

I/WEHIJ‘ Enm’gy. About Us | News | Contactl Careers | investors

'IIIM My Buginess » | Outages & Safety »  EfficiencyWorks » Tomorrow's Energy » Q

PAYMENT OPTIONS mm
'I'HAT FI'I' YOI.IR I.IFE. wesi ey sneses

conference call lo discuss 2011

s

SN 192012
" Wastar Assists Gustomars vath

1 LIEAP Applications

Rum ember my usenmsre

ForaatUsomsme?  borco: Paesword?
(- )

£ 155 Fred More Naws =

Custumen Service, 1-800-383-1183

Rellablmee I'A‘Q"Ew

: | T nnmmomus > L
il

My Circuit

Your energy. Your way,

| Parsonalizs your Dower »

Human Resources

The following forms should be mailed to:

Westar Energy Benefits
818 S Kansas Ave
Topeka, KS 66612

Beneficiary Designation

Retirees wanting to make changes to their primary and/or contingent
beneficiary(ies) with regards to their basic or supplemental life insurance
and/or their Company Owned Life Insurance (COLI) should print, complete

HR SITE

SITE FOR CUSTOMERS WITH SMART METERS

SITE FOR CUSTOMERS WITH ELECTRIC VEHICLES

B | 'l?ml’u'z; L
EJ ElectroGo jum

FAECTS &
QUESTIONS

Electric vehicles are
coming te Kansas, and
Westar Energy Is ready to
heln you electrity yaur
transportation. Whether
you drive 25 miles to work
or 300 miles across tha
state, there is an alectric
vehide to meet your
needs. Hit the road with
thess FAQs and rasourcas

B, WO _,-*-._.f"“\\

LOGCATE A
CHARGING
STATION

There's nothing new
required in your garage.
It's as simple as plugging
your vehide In tn charge
In the putlet that Is
already there, Or upgrade
o a fastar chargar that
uses the same amount of
poweer as your washer and
dryer. Not at home?
Locate a charaing station
on the go with our
Interactive map.

FUEL
SAVINGS
COMPARISON

Depending on the electric
vehicle you buy, charging
will cost between $0.03
anc $0.06 per mile. This is
between 1/4 and 1/3 the
cost of gas. To see which
EV Is right for you, crunch
the numbars here.

getting started  rezources  FAQS  charging  savings  news

2 chrarged for the future
TODAY!

At \WWestar, we're already
on the road, driving and
researching EVs. We're
constructing a charging
statlon infrastructure for
our use and yours. Follow
us on our journey, and
sign up o receive up-to-
date news and information
about EVis and our
Electrotia program.

-
My Circutt, | Your energy. Your way.
AboutUs  Feedbacs  Contaot Us
Home Power Personalities MyCircult News Coupons Residential Resources Businass Resources
i e Residential
« EfficiencyWorks 2 =
Scleot a Hesidontial Bonet | Irom tre list below ard choosc "View Benctit’ 1o leom mare
« Flect ¢ Vehicles
« Rasidantiz|
« Rusinesa Area Security Lighling - Residential
= H Area security lizhting is a nonvenient, eronomicsl way o
S Area secu rlty enhance nignitms cizht a~d sasety for your homs.
o Ny Cimuit News L%ghtmg
Benetid: Eliminale Zark Spots aro.ng your home for
« Browee All Benefits better visitily end peace ol wind.
Automatic Bill Pay
A ut om at I c Have your morthly elerme il sutomancally dadictes
from your checking or savings accourt sach month.
B Il l Pay Benefit: Save ime and climinzie wory about misscd
payments.
Average Bill Pay
Mk bucgetn easier. Averaze i sy provs a
Avera g e mors preciclabls monthly e ectric bil by basing your zill
. on your avarage cst fom fhe nes: recent 12 months
Bill Pay
Benefit: Control your cashfiows better with a more
&
e

‘ Media Relations Site Map Contact/Feedback

Investor Relations

{_Wé-?tar Energy.

My Electric Account

Company Overview

Stock Quote l! Webcast - Replay

WR (Common Stock) Q2 2004 Westar Energy, Inc. Earnings Conference Call

08/04/04 at 11:00 a.m. ET
Las o
Email Alerts
———-——

ecelve E-mall Alerts 7/
Exchange IS A

Alerts are e-mailed to you whenever certain new company
Volume il information is posted to this site.
08/05/04 4:00 p.m. ET

Sign-up Now!
Minimum 20 Minute Delay.

Refresh Quote. Primary IR Contact Transfer Agent

Bruce Burns Westar Energy, Inc.

Director Investor Relations PO Box 750320

Tel: (785) 575-8227 Topeka, KS 66675-0320

bruce_burns@wr.com Tel: (800) 527-2495
Fax: (785) 575-1796
sharsves@wr.com

_Date Title

INVESTORS SITE



Energy.

APPROACH

» The main site and the two stand-alone
sites were folded into one.

» The HR and Investors sites — which
had to remain on separate platforms —
where reskinned to match.

» Navigation was simplified and content
decluttered to correspond to the key
reasons people used the site:

— to pay bills
— to check on or report outages

— to start or stop electric service

All other content was more or less a
footnote in terms of traffic volume.
Nonetheless, much of that content
needed to be maintained, updated and
better organized so it could be more
easily found when needed.

JOHN KUEFLER ~ UXWEST

I/WEW Energ_\v About Us | News | Contact! Careers | investors

e TP [ e p— :

MENT OPTIONS o
T FIT YOUR LIFE. o

conference call o discuss 2011
~ resulls

@CYI’CUTL I Your energy. Your way.
Home

Power Personaitties | MyGircultNews  Goupons

. oupons Area Security
+ MyCimait News L"ghting

Automatic
Bill Pay

s

FACTS & LOCATE A FUEL NEWS AND
Average QUESTIONS CHARGING SAVINGS EVENTS
Bill Pay STATION COMPARISON

Electric vehicles are Tnere's nothing new Depending on the electric At Westar, we're already
coming to Kansas, and required In your garage. uy, charging an the road, driving and

Westar It's a: ain . We're

your a
for

on the go with our
Interactive map.

Human Resources

[The following forms should be mailed to:

‘Westar Energy Benefits
818 S Kansas Ave
Topeka, KS 66612

Beneficiary Designation

Investor Relations

Company Overview

Webcast - R
Q Q2 2004 Westar Energy, Inc. Eamings Conference Call

WR (Common Stock) 08/04/04 at 11:00 a.m. ET

Last Trade

i

Recelve E-mall Alerts 7/
Exchange

Alerts are e-mailed to you whenever certain new company
Volume L) information is posted to this site.

ign- !
08105/04 4:00 p.m. ET Sign-up Now!
Minimum 20 Minute Delay.
ety
Bruce Burns Westar Energy, Inc.
Director Investor Relations PO Box 750320
Tel: (785) 575-8227 Topeka, KS 66675-0320
bruce_burns@wr.com Tel: (800) 527-2495
Fax: (785) 575-1796
sharsves@wr.com
[rocomnews
Date. 'm-

COMBINED

RESKINNED

RESKINNED

View / Pay BIill Outage Center Start or stop

Customer login

i ccestar E‘mgy- Contact  Careers  Investors

service Quick links

Reporting an outage? Report an outage or Call 800-5

L. Residential 800-383-1183  Business 800-401-5666

Forgot Username or Password?
Need an anline account? Register

44-4857

Log In

-i\WeStaT Enemy- Taking your future to hear

t.

Our hiring process

/\pp|iCatiOﬂ

Need help?

Welcome. You are not signed in. My Account Options My Job Cart Sign In

My Jobpage

Basic Search | Advanced Search | All Jobs

%‘m’r E Taking energy to heart.
i nergy.

Company profile WA (Common Stock

Westar Energy is the Iarge.xt electric energy provider Fxchange  NYSF (LS Datar)

Sharehelder login

in Kansas. We provide generation, transmission and

T Y . . Fricz 36.38
distribution to approximately 687,000 customers in 2
much of east and east-central Kansas. Westar Energy Chenge (5! - 0.12(033%)
is dedicated to operating the best electric utility in the
Voume 550,236

Midwest and praviding quality service at helow
average prices. g
D el 06 742 pur ET M ae 20

=iue cobuiini e quate

The company is headquartered in Topeka, and

employs about 2,100 people in Kansas. Our energy




INFORMATION ARCHITECTURE

Index
Inside Login
. . . r—r
» To achieve the goal of combining the : - : : - 5
. . My Account | Outages P?:_\":ﬁ:s& C;ggn::;l;y Loaming Cemei About Us Contact
three sites and evaluating the content, | & & & o &
. . . . I I 1 b
did an in-depth analytics review. e e = = I e l wonst || oo
= ] ) . ] ] = ()
fI— I % i I - [ Jl—e= I I J——
} AS a re S u |t, th e tota | n U m b e r Of C O nte nt Omg‘;ﬁ%ﬂspay | Qutage Map Aga:é::zmg;" Green Team Heat Pump Info Service Tenitory Rates Releases I Jobs Integrity Hotline
IS, . = = = = = =) T—«L L= )
[ l [ [ [ [ [ [ |
p a ge S Wa S re d U C e d fro m O\/e r 7 O O tO Account Options ‘ Pr‘(’)’:‘a’;ggsf‘” Wattsaver Info ng:':iw E"“'%'pia“"g G,f::i;::g Summer Rates | | Media Contact:L For Employees Soclal Media
e i — i — ] T — *
about 250. postinto | || Ppmisreet | Eem || povepes (| Moo (| | Enew For Rtres
i A s . — L
» The remaining content was organized conscten || 200 || cosson || Emiorman
R L L [ * *
' ' f ; I (= [ ' [ ’
into eight sections based on user ——— mgsncor | cooans || suuymo || Seomive [ ] wimieaome
. 3 . 3 *
research (card sorting) T LT m
| s [ e[| Toesares [ corpraie
! ﬂ | Q‘; | 3 | t. | T @ See content notes on wireframe
» The priority (transactional) content was | proe e || e g,gpml S
nauncaemants ner regram o m Leadefshlp
M 3 rr'l L
' i I = (== = = [—=
placed in the top navigation. | | E—
My Profile Q:l BOC Matching Gifts Provortion et
1= (L] {C] (] ]
1 I I |
» Access to all other content pages was b || Stente || rans || prve
. 0 . . I ] L 1= ]
intentionally subordinated using a —
Services
. . ] Footer only
hamburger icon in the header and text 1 |
Wholgsale Privacy Palicy Bi Tech Support /L
\ . Services Terms of Use
links in the footer. E :
My account Services Outages Helpful resources
AX U R E P R OTOTY P E My account home Start new service Report an outage online Electric vehicles - getting started
View and pay my bill Create an online account Outage map Energy efficiency videos
| N FO R MATI O N Stop service Deposit information Preparing for outages Peregrine falcons
Move existing service Commercial and industrial services Report a street light out ReliabiliTree
ARCHITECTURE
More... More... More... More...
Community programs About us Careers Contact
Green Team Westar at a glance View and apply for jobs Contact details
Kanza Education and Science Park Our history Employee testing Online contact form
Project DESERVE News releases Compensation and benefits Social media
Scholarship opportunities Investors Working at Westar videos
More... More... More...
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bstar Eneroy.

Ul AND CONTENT DESIGN

Every aspect of the user interface and
content was redesigned to declutter,
simplify and focus on what the user is
trying to accomplish.

» The new site is completely responsive,
functioning equally well on phone,
tablet or desktop.

» Third-party components (the bill paying
system, outage maps, customer energy
dashboards, etc.) were integratea
gracefully and reskinned to match the
new visual redesign.

JOHN KUEFLER ~ UXWEST

News | Contact| Carears | Investors

Cust F » About Us |

My Account
Manage yodreleatric aceount
==

JKUEFLER Sign Ou-

Viow aocoun: detalle

MyDashboard

Pay my bill

© Sav bv Checding'Savings
o Zav by Dabt ar Credt Card
< Zen<Plan

« Suhorized Pay Station
My Account

© Zrofla

Manage My Bill

o View Bl

© Zoier e Aaad

« Merage “aymett Pen

& Meter Hstony

o Mate- Randing Schadil
« “eyment Extension

« Trensacton Hisiory
Report a Power Outage
Start/Stop Service

« Move Exeting or Siart Azdronel
Savie

© StopSevice
Projeet Desarve
& Cowruta

f\f&m&m

My Home » IlyWocb- Tomorrow's Energy »
|

My Account

Click hera {o'skann »

Power Qutage
RAsport power outage
» Qutage Map
+ 1-800-594-485 1
Outage Information
Electric Safety
Tree Trimming

Eystem Reliability

My Electric Account  For Service at — 4601 MERION CT - LAWRENCE

o e Accourt £:
Your data, your way, IWestar Enanzy. e
one click away. [l o RO
Download your usage data with ‘ = i 20.4-22-05 o;‘:;ou‘h-

@ cnren @
Green Button, now on yourdashboard T e
S I L. e e Duses Date: 27772014

Download e Account Balance: §154.0C
My Data B o TR e
" 0= - R
Green Dutton D20
Electnic Costa Electric llaage PAPERLESS BILLING:
s - SAVE TIME, TREES
°15 s al s £3Q3 is
Srofeced ‘;1';;4 l’gl 3" AND MONEY
Wb, EVERY N
L -
MONTH. N
| Details {_ Details | - RARA
Your priciag plan Is caetty sex for Carent averags deily usage AN\
Resdexa Sevce comparad T 135 bl period.
Westar News Programs & Services Manage Your Energy
Keep it cool by Manage usage with Keep the air clean
keeping the doors power strips inside and out
locard Seond b ong cioon odoc ey

About Us | News ' Cortactl Carears| Investors

Outages and Safety

HECK OUTAG
N YOUR AREA.

Wten the lights go out, call 1-800-LIGHT-KS (544-4857) o repart yaur outage online. 'Westar Energy crews will quickly
pinpoin: your outage location ard work 10 resiore your pawer.

Update your account information - Sy ensusing that your phont numaoer and othar informat o1 on your eccount is current
you make it easer for us to pinpaint your location in a power curage

MPOWER (1
OURSELF v
OR

= EAWE-WTEW Q| Logout

My energy dashboard

Dashboard My energy

Your bill to date exceeded your $15.00 budget on November 10, 2014

Account 123456789

Next bill period ends Dec. 5
Website updated through Mar. 18
Most recent bill $73.34

Due on Dec. 5

Account Balance $73.34

Pay your bill

Costs to date Energy usage m
$182 i As of Feb. 5 \ Usage is down
Projected ) llll ]4% :
1 52 Block for
Marketing Messages
Details Details ‘ A
= Y_«}\nga'r Energy. Q| Logout

Report a power outage

Account 003103096/ - 8200 = PAWNEE 416

Your phone number*
What type of power cutage are you
experiencing ?* 123-555-6/30

[ Full power outage }

Would you l'ke to reczive notificaticns
] about this outage?*

[ Partial power outage

v Na

Was there a flash or loud noise?*

[ Yes, by email ]
t Yes ]

[ Yes, by text message ]

AXURE PROTOTYPE:
PASSWORD
RECOVERY

AXURE PROTOTYPE:
CUSTOMER
PROFILE

..... AT&T 1 82% mm>
wwwq westarenergy.com G

A
i\\'n’ztmr Fnengy. O\

Choose service address

2639827608 - 1443 ALUMNI PL v

What type of power outage are
you experiencing?*

[ Full power outage ]

[ Partial power outage ]

Is power out in your

ncighborhood?*
[ Yes ]
< O O d


https://johnkuefler.com/prototypes/westar-recover-password/#id=06o8fl&p=home
https://johnkuefler.com/prototypes/westar-acct/#p=my_profile_-_multiple_electric_accts

Energy.

USER TESTING BUSINESS RULE AND REQUIREMENTS STYLE GUIDE

Carmars  Cotiz)  Mvesico

DOCUMENTATION
EAW?SWE)‘IE@)! Q lohnoos v

Business Rules — Group Bill

5.29.14 - 5.20 updates blue; 5/27 call notes green; 5/29 feedback red; 6/3 clarifications magenta
USABILITY TESTING EXECUTIVE SUMMARY .
*  We will call the Group Bill “Header” account the “Group Bill Master Account” Pay My Bill Repart an Outage Stan or Stop Service hServices
* Individual electric accounts that are under a Group Bill can be paid online, in addition to

» Over the course of the project | wrote

CLIENT Westar the Group Bill Master Account.
DATE May 14, 2014 * The table below and the comments on the following pages explain the business rules for
d Oze n S Of r.e U i re m e ntS d O C U m e ﬂtS Group Bill Accounts for specific pages/features on the website:
q / JOB NUMBER 54261 B c D E
. . DESCRIPTION Westar Website Usability Testing A Group Bill Individual Neither Page includes
b U Sl n eSS r U | eS a n d St | e g u | d es Master Account Electric “Choose Service
. (See note on Accounts Address” menu
y METHODOLOGY next page) (See note on (For multi-account
next page) Non-Group Bill
customers)

Eleven test participants of various ages, household income, experience with online payments and
computer/mobile device skill levels were tested individually in one-on-one sessions. Each was View and Pay My Bill X X X
asked to perform a variety of tasks on the new Westar website using a desktop computer for

» | helped design usability testing which

Pay with Checking or Savings X X X
some of the tasks and then switching to a mobile device (iPad or smartphone) for the remainder
. of the tasks. All participants were current Westar customers. Six participants were “single Automatic Bank Payments X X
V\/a S C O n d U Ct e d O n key t ra n S a Ct | O n a | property payers,” and five were “multiple property payers.” (Summary of participants appears on Average Payment Plan X X
page 6.)
Payment History (1 - See next page) X X N .
a n d n av | ga tl O n fe a t U re S . | S U p e r\/| S e d Tasks the participants were asked to perform included: Bl Delivery Options (il move 1o . - - We need your help In Stopplng copper
e Starting/transferring/stopping service Profile page) Soechydostiment theft

Tithe® fh!

* Signing up for a new online account Payment Extension/Pay Agreement X X

th e te St| N g an d W rote summa r| es Of th e « Starting additional service, Stop Service X X . AWESTARENERGY EMPLOYEE lorcen tpaim dolor i ainer, conseetenier acliplcing i, sed dlams

0 Making online payments nomumny mbh sasmod nnedent o bocece delore magns aliquem erae volutpar. Us wis ensm od memim

When logged in a user can

vealim, guis mserid exdrod ason wlamoorper sacipic lobarris nisl oe sl xquip ox ca commali consequar.

. . ¢ Signing up for automatic payments/average payment plans Start Additional Service submit a Start Add’l Service or appiopa
l ] l l e Finding electricity consumption histol Transfer Service form. However ok
key fl d I gS . R 9 h t .s » F; ti . the new electric account is not IS Dais aiem vel eum iriure doloe m hendreric in vidpucies velic esse malessie corsequn vel ilhim doore en
Irvrmast cases,
®. esearch energy saving information Transfer Service added to their Group Bill unless X ttes should st feugiat mlla faciliss at vero eras et accuensan < finsro odio dignisdm qui blndit prassent huptstem rzril

« Finding “Call Before You Dig” information they call Customer Service. S TIUIANY
« Finding outage map and reporting an outage
e Changing account and profile information

e Finding a pay station

* Finding company financial information My Profile N/A - one profile

dedenit auge duis dolore te fewgait nulla Fcilisi

Both Group Bill Master Account
and Individual Electric Accounts
appear on the list — see page 4.

My Electric Accounts (add/remove

Lorem ipsum doloe sit amet. consecretuer adipiscing elie, sed diaem nommmy:
account)

aibb crmod rsadune ut loorcct dulere mags aliguam crat oluspar. Uewis

ot acd bl vemkan, yols nososd ceers tavion slncarper sscipic loboris
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L ti I t inf ti & -W o abigulp <X e conuimsedo sy ual
. ocating employment information Request b, T340
. - . E M izh\z;‘:"_";; o ks augem vel samdriuee dokor bs hendeerio i vulpurare vebin ssse molste
Many of the tasks were drawn from a JD Powers survey assessing utility company websites. nter Me o o j 14pe A i e i B e T A S 0K S AN B8
View Met besppled  jany odin dignissio gul bladis pescscas lupraram il delenic angse duis dofore se feugais nulls facilisl.
Participants were also asked to comment on their impression of the site overall, and to compare mr‘&";’»:"';
their experience on the new site with the current Westar site (if they were familiar with the current View Met additional stying
i Create ar 10 'mages
S|te') page) .'_cnu)f-r\'rmc;hu
lirages such thal
Video recordings of all usability tests are available for review if desired. Project D N View and Pay My Bill (includes Get Impartant and Bill Inssris) - shahiin
Report ar http:/iwwwg.westarenergy.comiview-my-bill ,’b;'?t;?;“’
- - Feature ID Number T-06 (Quacker #95 and #113)
Aisile (D)
1 Approver Ginger Elsea
Project Manager Francisco Tevar Francisco. Tovar@wastaranargy.com
My profile |
Jolene N Davis
Requirements This page allows to view y information about their
account, get PDFs of detailed bills, gat POFs of impartant noticas and bill Sead ue pergiciars unde omnis sre sans erroe sir voluprarem accusaanuns deloremgoe laudantium, wesm
inserts and link to bill pay options.
User name The i ot Email Chan rem aperam, cgue gea qeac ab llo wventore veneasis & quast archizecro beara e vite dxea sust eaxplicabo.
Callahan15 e— }O‘Ehﬂ@fﬂa“ com oy ¢ Account login is required. ' i Nemus enlen Ipsis voluguarem quis volapeas sic aspersirar sen oclica fugle, sedd yuia consequanue magnl
¢ I:g::]:m na data entry fields on this page. The user chooses from various dolares vos qul ranone voluptatzm soqus nesciune, Neque posro quisquam e, qei dolocem ipsum gquia dodoe
Password - < *Pay with bank account” button links to: )
Change hitp:/wwwa.westarenergy.com/Pay-with-Checking-or-Savings
SEREREne e,
¢ “Pay with credit/debit card” button links to: ek oy o S . :
hitps./pavmentswestar.billmatrix.com in a new window. Tb“ 5 T fﬂ”}’ .dbout t’y‘"g to mP
~ A menu allows usars to selact a data to dewnload a PDF of the current or : b ﬂ] h
Security questions past detalled bills (from XNET). PDFs open in new windows. Sock st outages gﬁ)re ey nappen.
srevenrene Chenge ~ A second menu allows the user to selact a date to download current and past should be 1-3
Bill attachments (ak.a Bill Inserts) (from XNET). PDFs apen in new windows. FONTONCES M
Same preferences for il eleciric accounts l\:i“r:;:l‘:;:ﬂi”:i:’l‘“ﬂﬁ?‘:}?::; ;Dd';::;:&h::mm;lgg“n ok i Tr';::' "j;';:; w1 amet, consecceiur, adipiscl velin, sl quis nos nuenguam ehis mods 1em pors dncidunt yr labore er doloss
0244259970 - 1424 ELMWOCD ST ounts ¢ Athird menu allows the user to select a date to dnwnloéd current and past som yolow, o WapEam abquam quacrat veluparsen. U enam ad misin veniam, ques sosrum exercnationem ullam
0759275992 - 1311 ENSTTER Important notices (from XNET). PDFs open In new windows. If more than one v bluE  corpusis suscipis laboriosam, i ut aliquid ex s commodi consequans?
1843591306 - 1919 DELAWARE ST Impartant notice POF is available for a given date, a new window opens with
5805918453 - 3016 ATCHISON WAY . alist of .||nk$ to dqwnload ew" PDF. . . (Quis anens vel vum bsre ceprebencheric qul in ex yolupeste velic ssse quam nihil molestiae comequanr. vl
. c QOthee bill pay op.!mn.s e lms‘_j with links 1o respective pages (phane, in ilem qu dolorem eum Rugur guo volupras nulla panisue?
0 person, autematic bill pay average pay plan, more).

« Customers with currant Impartant nofices sea a yallow band across tha tap of St e perspicianis e amuks e mars prroe sie volugrarens saccmamiin dofarerngue ladancinm, wocam
the page wilh link(s) to PDF(s) cf the notices {from XNET). If there is mcre (han rem aperiam, eague ipst quae ab illo invemore vericasis ex quasi acchivecto beara e vitoe dicta sumt explicabo
ona important notica. each cne has its own link. "Cuyrent' notices (disPhyed in Nemo enmm spsam voluptaremn quoa volupeas sic aspernarur aur odic aor fuge, sed quin consequuneur magm
yellow band al top and on menu at boltom) are considered anything within the P R e S e LA D S s 20
last 75 days. "Past’ nctices are anything behwean 76 days old and 24 months old :

{listed on the menu at the bottem).

+ See the altached page layous forthe page content as it applles to each ““

customer type: eir ol
abie wiF default

¢ Regular customer - - 10 standlsect cels 1 mAOr less Shight ungling sensation.

C Badifer aislomer oo aiiomets B parmert Sarshpar

< Regular mer on au c bill payme hesdings oy 7 e S5

~ Group Bill customar — Group Bill Mastar Account selected Tabses wil Extreme pair, respiratorny amest,

¢ Group Bill customer — Individual Electric Account selected asomankly This is some cell data Individuals can not le1 go, death
ol stippmg i po ﬂ‘léA
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Westar Energy. i

Log In

i cceStaT Ene'?g}'. Contact  Careers  Investors Q

RECOGNITION

View / Pay BIill QOutage Center Start or stop service Quick links

» The new site received praise from

. . Q
internal audiences and most e B 2 S
= View / Pay Bill Outage Center Start or stop service Clean Energy Kansas

importantly from customers.

Customer legin y
CLEAN ENERGY KANSAS

» |.D. Power & Associates ranked the site
in the top three of 66 U.S. utility
websites evaluated.

: Forgot Username or Password? . .
Need an anline accaunt? Register Leadlng th.e Way n affor dab]-e> dearl
energy for Kansas.

b TS

B

Reporting an outage’ Report an outage or Call 800-544-4857
- - /// ,
f. Residential 800-383-1183  Business 800-401-5666 = W Energy. Q
A
My account ho me Today, 32% of your energy comes from renewable sources. That's because Westar harnesses the

plentiful Kansas wind and sun to generate clean energy for our state. In fact, Westar Energy’s wind
farms helped put Kansas in the top three in the US. for renewable generation,

My bill

HARNESSING / TRANSFORMING INTRODUCING

"].D. Power & Associates KANSASWND /| LnoFIL  SOLARTO
, , B3 View and pay my bill EMISSIONS KANSAS
rated our website in the top et detalspay ikt

three of 66 utility websites,
performing particularly well

'O Payment history

See past transactions and pending payments

- " =» Payment extension
| n Ove ra | | e a S e Of u S e : Submit a request to extend your due date
Michel’ Cole | Westar VP Corporate Communications ik Project DESERVE

Make a contribution to those in need

L\ /
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YUMMY

COMBS

CHALLENGE MY ROLE

The creators of Greenies™ dental dog treats developed a new brand with even more » Information architecture
advanced dental health benefits: Yummy Combs™ They needed to quickly launch a » UX design

site that immediately established a strong national brand image. This, despite the » Wireframe prototype

lack of the full product line that was not yet available at the time of the site launch.

SOLUTION

| developed an information architecture that allowed the company to easily add
products to its brand portfolio over time without changing the site organization. The

scope of this project was small allowing me to accomplish the required tasks quickly.

JOHN KUEFLE




TUMMY

INFORMATION ARCHITECTURE ( f ) )
: : : : Why Y
» After a brief discovery session with the 20',::5 45 Products Our Story Where to buy FAQ
client team and review of similar
websites in the category as well as my
previous experience with similar sites, | Search
was able to sketch out the site map in Yrotein Melpess Chilanthogy results
short order.
| typically avoid presenting site maps Footer

and user flows to clients in favor of

showing interactive wireframes or high- : :

: : 5 : 5 Contact Privacy Social Social
fidelity prototypes, which are more

easily understood because they

mimmic the experience in the browser.

icon icon

JOHN KUEFLER ~ UXWEST




YUMMY

COMBS RESPONSIVE
| 4 AXURE PROTOTYPE:
YUMMY COMBS
WEBSITE

WIREFRAMES

Based on the approved site map |
quickly created an interactive wireframe
prototype of the full site.

HOME  WHY YUMMY COMBS PRODUCTS OURSTORY WHERETOBUY fAQ QO

| picked up elements that had been
developed for the new brand (logo, pet
photography, product shots and
packaging images).

SO MUCH GOOD IN ONE
CHOMP-ABLE SHAPE.

Lorem ipsum dolor sit amet, consectetur adipiscing elit.

Aenean euismod bibendum laoreet. Proin gravida dolor sit

amet lacus accumsan et vivera justo commodo. Proin

sodales pulvinar sic tempor. _
OUR STORY

» The wireframe is adaptive and includes
desktop and mobile views to guide the
graphic design team through all the
required elements.

Proin gravida dolor sit amet lacus accumsan et viverra justo
commodo. Proin sodales pulvinar sic tempor,

Ve '
4 ? A“l," I #

Y S
% N

< , 7 f I’”’.‘ \-‘\“ ,\i‘-\i \
/ i, /' “-‘ ~
F 4

SO MUCH GOOPD IN ONE
CHOMP-ABLE SHAPE.

Lorem ipsum dolor sit amet, consectetur
adipiscing €lit. Aenean euismod bibendum
laoreet, Proin gravida dolor sit amet lacus

: _ ‘ accumsan et viverra justo commodo. Proin
/ Available in 5 , sodales pulvinar sic tempor.
, sizes
/ / S ntin il da dalae A% mina b laaiim A anmain ad

JOHN KUEFLER ~ UXWEST



https://n3a680.axshare.com/#id=im06gv&p=home

TUMMY

FEATURES

» On the product detail pages, when
users select the desired variety, the
images and text refresh accordingly.

JOHN KUEFLER ~ UXWEST

<ALLPRODUCTS

WHY YUMMY COMBS PRODUCTS OURSTORY WHERETOBUY fAaQ L0

PROTEIN FORMULA

DOGS 10 LBS. & UNDER DOGS 11-25LBS. DOGS 26-50 LBS. POGS 51-100 LBS. DOGS OVER 100 LBS.

Lorem ipsum dolor sit amet, consectetur adipiscing €lit. Aenean euismod bibendum laoreet, Proin

gravida dolor sit amet lacus accumsan et viverra justo commodo. Proin sodales pulvinar sic tempor,
Sociis nhatogue penatibus et magnis dis parturient montes, nascetur ridiculus mus, Nam fermentum,
nulla luctus pharetra. vulputate, felis tellus mollis orci, sed rhoncus pronin sapien nunc accuan eget.

INGREDIENTS NUTRITIONAL INFO FEEDING GUIDELINES

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aenean euismod bibendum laoreet,
Proin gravida dolor sit amet lacus accumsan et viverra justo commodo. Proin sodales
pulvinar sic tempor. Sociis natogue penatibus et magnis dis parturient montes, nascetur
ridiculus mus, Nam fermentum, nulla luctus pharetra vulputate, felis tellus mollis orci, sed
rhoncus pronin sapien hunc accuan eget.

WHERE TO BUY

<ALL PRODUCTS

PROTEIN FORMULA

EXTRA
LARGE

- LARGE
DOGS 10 DOGS POGS
LBS. & POGS POGS 51-100 OVER 100
UNDER 11-25 LBS. | [26-50 LBS. LBS. LBS.
—




TUMMY

HOME  WHY YUMMY COMBS PRODUCTS OURSTORY WHERETOBUY fAQ L0

FEATURES

» The client planned to integrate the site
with their distributor’s database to
provide a store locator based on FIND NEARBY E——
available inventory. WHERE TO BUY >

&

Gl E3Petiand

[ FINDNEARBY | [ BUYONLINE | : % P PrAAELFBETTIG

S\
-y

WHERE TO BUY

Atehiszn =

» | created a mockup based on similar |

g . < ro”m,éy" © Co
solutions | had used on other sites. SRR i Q. " ° ol ‘petsense
> A _0 o - paka anfés |'

G
» The wireframe includes an illustration ’ - |
MLy e 2 &) PET SUPPLIES PLUS.
‘ o Minus the hassle.
of how desktop and mobile headers @ EPetiand ey 1. s , | |
, ' . e 72\‘5\’.’;;31" 26.65009 A LA, e | © Mapbox © OpenStreetMap Improve this map
minimize on scroll. | »
@® View Online = Gel Directions 2727 lowa St.. Suite E 0.7 mi
v &Peggﬂ"g Lawrence, 66046
. e 785-312-3009 v In Stock
L4 31151 Street
9 ’PEtsense Lawrezgs. Ksrcgews Open Today
785-865-2300 ® View Online = Get Directions 9:00am - 9:00pm
® View Online = Get Directions
Jo 3115 lowa Street 1.1 mi
3201 S lowa St v :Petsense Lawrance, KS 66046 Check Website for Avail b'll"r:'
9 PeT s,l\’..ﬂr.'...l.!fi PLUS 53‘;"':::9"&5? 66046-5205 785-865-2300 eck Website for Availability
3 HOME WHY YUMMY COMBS PRODUCTS OURSTORY WHERETO BUY FAQ ﬂ
DESKTOP AND MOBILE HEADERS MINIMIZE ON SCROLL I
Atehison = EPQFI@HQ BUY NOW
L) o2
”pel«a - ' }inms(ily £l ] .Petsense
F! ‘ ) v PET SPF?[IES PLUS
9 =Ppetiand
9 ‘Betsense v
Q@ rearsurruesps 0 Sows 1.2m

JOHN KUEFLER ~ UXWEST




TUMMY

\/
HOME WHY YUMMY COMBS TREATS OURSTORY WHERE TO BUY FAQ

S

THE FINISHED SITE

THE WORLD’S BEST,
MOST NUTRITIOUS
FLOSSING TREAT
FOR DOGS.

» The graphic designer followed the
wireframe very closely yielding a
beautiful finished product.

HOME  WHY YUMMY COMBS PRODUCTS OURSTORY WHERETOBUY fAQ L0

Cleaning your dog’s teeth has never been easier or mcre
nutritious. Yummy Combs” ccg treats work like dental
floss for a mare complete cleaning than other dental
daggie snacks. With 44% high-quality protein and 12
cther wellness ingredients packed into a highly functional
shape, you can feel good about giving this treat tc your
dog every day. Best of all, dogs love the taste! And they
come individually wrapped.

SO MUCH GOOD IN ONE
CHOMP-ABLE SHAPE.

Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Aenean euismod bibendum laoreet. Proin gravida dolor sit
amet lacus accumsan et vivenra justo commodo. Proin
sodales pulvinar sic tempor.

Proin gravida dolor sit amet lacus accumsan et vivera justo
commodo. Proin sodales pulvinar sic tempor.

PRODUCTS

INGENIOUS FLOSSING TREAT

LIVE WEBSITE

SO MUCH GOOD IN ONE
CHOMP-ABLE SHAPE. THE WORLD'S BEST, MOST

JOHN KUEFLER ~ UXWEST

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Aenean euismod bibendum
laoreet. Proin gravida dolor sit amet lacus
accumsan et viverra justo commodo. Proin
sodales pulvinar sic tempor.

NUTRITIOUS FLOSSING
TREAT FOR DOGS.

Cleaning your deq's teeth has never been easier or

more nutritious. Yummy Combs” dog treats work like
dental floss for a mare campleta cleznirg thar other
antal daggie snacks. With 44% high-quality peotain


https://petsbestlife.com

Tyson

CHALLENGE MY ROLE

A few years ago, the Tyson™ Nudges® brand dog treats website was not yet mobile » UX/UI design
optimized. A redesign was planned but was projected to be a 9-12 month process. A » Wireframe prototype
temporary solution was needed to fill the gap until a new responsive site was developed. » Development oversight
SOLUTION

| recommended using some relatively minor CSS and html code changes to adapt the
existing non-responsive desktop site to create a stop-gap mobile version. | was able to
quickly create an interactive wireframe to show how we could utilize the desktop site

elements and reconfigure them for mobile.

JOHN KUEFLE




@ Tyson

PROBLEM/SOLUTION

» Most website owners recognized the
importance of mobile optimization long
ago, but there are still a surprising
number of latecomers.

» | used elements from the static desktop
Site to quickly create a mobile
wireframe prototype.

JOHN KUEFLER  UXWEST
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Wholesome Dog Trests e
1

NUDGE THEM

Products

|~ B ACK WITH REAL
e AMERICAN TREATS.

»»»»»»»»

Community

Contact Us

n oy @ Keep up-to-date on the latest products and promos. Sign up here. Email Address

NUDGES® WHOLESOME DOG TREATS

A paw, a lick, a gentle nuzzle. These are
ways your dog shows love. Return the favor
by giving your dog Nudges wholesome dag
treats. Packed with protein, you can feel
good about giving your dog these
wholesome dog treats that are made in the
USA.

ALL-AMERICAN MEATS

PROBLEM

SOLUTION

NUDGE TH=M

BACK WITH REAL
AMERICAN TRFEATS

FINPERG <oor un to et oo Poletos: proiucts ond pmss. s hove

NUOGES® WHO_ESONE DOS TREATS

A paw, p Ik a cerkie nuzzle. These ae
the fovee

ALL-AMERICAN MEATS

N23395% ANCIescO Cg Foals 3 mass

from pactoing 100% soureed and rased iy

B 1Mo USA_ Theso 1an3er, l-natu'sl bosts are
3 Wah 59,

Nudges = X
P i US.A.

NUDGES® WHOLESOME
DOG TREATS

A paw, a lick, a gentle nuzzle. These are ways
your dog shows love. Return the favor by giving
your dog Nudges wholesome dog treats.

Packed with protein, you can feel good about
giving your dog these wholesome dog treats that
are made in the USA.

ALL-AMERICAN MEATS By @

Nudges® wholesome
dog treats are made from
proteins 100% sourced
and raised in the USA.
These tender, all-natural
treats are made from real
farm-raised meats with
beef, chicken or duck as TR v 31
the #1 ingredient.

See Walmart.com ratings

HOME

PRODUCTS

VIDEOS

SPECIAL OFFERS

WHERE TO BUY

CONTACT US

" DOG TREATS

A paw, a lick, a gentle nuzzle. These are ways
your dog shows love. Return the favor by giving
your dog Nudges wholesome dog treats.

Packed with protein, you can feel good about
giving your dog these wholesome dog treats that
are made in the USA.

ALL-AMERICAN MEATS =~ wme @

Nudges® wholesome
dog treats are made from
proteins 100% sourced
and raised in the USA.
These tender, all-natural
treats are made from real
farm-raised meats with
beef, chicken or duck as rYrYryrys v 31
the #1 ingredient.

See Walmart.com ratings



@ Tyson

FEATURES

» Desktop navigation was replaced with
an expandable hamburger menu.

» The prototype was provided to the
developers as a simple guide to
reconfigure the desktop elements to a
mobile-friendly version.

JOHN KUEFLER  UXWEST

TH REAI
N TREATS
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B HUOGES® WHO_ESONE 52
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Ly ghang your dog
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ALL-AMERICAN MEATS

N2339% ADCIesCO Cog Yoals am mass
fromn pactoing 100% soreed and raeed iy
he USA. Thaso tander, all-natu sl bosts are
mace trom roal 'ary—"aized mests wih >3¥,
chizken 07 o< a3 the #1 ingradiont

They don't cortahs ary artlizal Sav0ra or
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EY S ® K otodm et bl potes nd pomes 3 o o o

NUDGES" JERKY CUTS DOG TREATS
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VT EENTIALS

WAGE A nEA.
Nudges« CHICKEN
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NUDGES® WHOLESOME
DOG TREATS

A paw, a lick, a gentle nuzzle. These are ways
your dog shows love. Return the favor by giving
your dog Nudges wholesome dog treats.

Packed with protein, you can feel good about
giving your dog these wholesome dog treats that
are made in the USA.

ALL-AMERICAN MEATS . @

Nudges® wholesome
dog treats are made from
proteins 100% sourced
and raised in the USA.
These tender, all-natural
treats are made from real
farm-raised meats with
beef, chicken or duck as TR Yr v 31
the #1 ingredient.

See Walmart.com ratings
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HOME

PRODUCTS

VIDEOS

SPECIAL OFFERS

WHERE TO BUY

CONTACT US

PRODUCTS

Lorem ipsum dolor sit amet, consectetur adipi
scing elit. Aenean euismod bibendum laoreet.
Proin gravida dolor sit amet lacus accumsan et
viverra justo commodo.

——

"%'.'“:
o

A

T wwrw

" DOG TREATS

A paw, a lick, a gentle nuzzle. These are ways
your dog shows love. Return the favor by giving
your dog Nudges wholesome dog treats.

Packed with protein, you can feel good about
giving your dog these wholesome dog treats that
are made in the USA.

ALL-AMERICAN MEATS = wms @

Nudges® wholesome
dog treats are made from
proteins 100% sourced
and raised in the USA.
These tender, all-natural
treats are made from real
farm-raised meats with
beef, chicken or duck as I Yr v 31

the #1 ingredient. See Walmart com ratings
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_ —
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<BACK TO PRODUCTS

JERKY CUTS

Lorem ipsum dolor sit amet, consectetur adipi
scing elit. Aenean euismod bibendum laoreet.
Proin gravida dolor sit amet lacus accumsan et
viverra justo commodo.

S R
| ‘ MADE WITH REAL

| Nudgesé’t - CHICKEN

gggi"vcuis'

MADE WITH REAL

CHICKEN

VITAMIN ESSENTIALS

WIREFRAME
PROTOTYPE

Rusbrrreon US.A. —
< BACK TO JERKY CUTS
NUDGES® JERKY
CUTS DOG TREATS
MADE WITH REAL
CHICKEN —

HEALTH &
WELLNESS

Strengthen the bond between you and your dog.
Our Health & Wellness dog treats are made with
real USA-raised chicken and packed with 11
essential vitamins plus glucosamine and
chondroitin sulfate to help support bone and
joint health.

INGREDIENTS:

Chicken, ground rice, vegetable glycerin, sugar,
distilled vinegar, choline chloride, salt, natural
smoke flavor, natural flavor, colored with
paprika, glucosamine hydrochloride, chondroitin
sulfate, vitamin E supplement, calcium
pantothenate, niacin, vitamin A supplement,
vitamin D3 supplement, riboflavin, vitamin B12
supplement, pyridoxine hydrochloride, thiamine
mononitrate, folic acid.

GUARANTEED ANALYSIS:
Crude Protein (Min.) 30%
Crude Fat (Min.) 9%

Crude Fiber (Max.) 1%


https://johnkuefler.com/prototypes/nudges/#p=nudges__dot_treats_home
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Simplicity Center

CHALLENGE MY ROLE

Senior citizens are too often the target of online scams. Some older adults fall victim to » App concept

online predators because they are not aware of the risks. Sometimes that's due to a lack » Branding

of tech savvy which can be exacerbated if they suffer from dementia. Stories like that » Project management

were the inspiration for this app. » UX/UI design

SOLUTION » Technical development oversight
| conceived and design an iPad app to help make the internet simple and safe for seniors » User training guides and videos
with dementia or other age-related challenges. It combines four key computer features in » Website design and development
a single app that can be locked down by an administrator to safeguard users. » Marketing and social media

JOHN KUEFLE UXCWEST




DESIGNED FOR SENIORS WITH DEMENTIA A LOVED ONE OR CAREGIVER IS THE ADMIN

‘ \
~ 4 '_
,..'/ —

Simplicity Center-

< A

FEATURES

» The concept of the app is to limit the
user's access to unapproved websites
and to protect them from spam and
malicious email from unknown sources.

It's similar to technologies that restrict
children’s access to unapproved
content, only applied to seniors in need
of care due to dementia or other age-
related concerns.

» Aloved one or caregiver acts as the
administrator and configures the app
settings to meet the needs of the user.

Contacts

Email

Password

CANCEL

JOHN KUEFLER  UXWEST




APP USER VIEW APP ADMIN VIEW

Simplicity Center- Hi Betty %

FEATURES S aTTe

Email

» The app combines an email client, a
calendar, an address book and a web
browser all in one simple Ul.

Password

Calendar

Fach module is set up and controlled
by the administrator (the user's
caregiver) and is customized to the
user’s ability level and needs.

Email HOME Y | Contacts (Home #) Admin Home ADMIN LOGOUT |

Georgianna Tysononia

0 0 g 0 /
» The administrator can limit the user’s [ [ . MO - [ Suzas s : s e loss e
c
B Briana Hadfield D User Profiles Calendar :
. . o Daryl Mack ! . - v : i . Settings
iPad to the Simplicity Center app alone Email In-Box Grisperkaomposbos & 352 Daioy Lane S i e Rk
FROM SUBJECT DATE RECEIVED .
0 ) c ] T H Pittsburgh PA 35085 5 Contacts :
o Darryl Mack ! v . 0 contacted entered Sasng ﬁ
using a built-in i0S accessibility feature D] ity Wt s om it o oo O — N
. L : ) - Email
(G Ul d e d A cces S) . Amy Jones House and Apartment Info 10/05/2014 B Labn e ASaioe " Mobile: 567-840-0905 ] . Ng:zon"gwe ? ﬁ
= Melissa Alers... Our reunion is coming up soon! 09/14/2014 °
: : / & Susan Sobel *  Birthday: July 10, 1953 v setings
(2] Amy Jones Thinking of you 09/14/2014 B @ Tracy Tadfield B v No restrictions set
s
Amanda Joh...  News aboul Rabert 09/14/2014 B @ Smitty Thompson Plumbing :J ‘ Send email Click gears to set up each Madule
bad George Jones  Looking forward to seeing you next week 09/14/2014 a ;"
Y
z

(Scroll to see more items) Yousta Xylaphonium
¥ SCROLL 6 of 11 SCROLL A

Calendar Web HOME 1 | Web Settings L¥ADMIN HOME
Tap a day to see events ADD EVENT | 3 B3 |http://google.com | () EIERE Web Module Settings
AARP " Select: () Limit usgr {o a list of pre-sat (' bockmarkad') @ Sat up allowed ("oookmarked”) sites AND st the
sltes user ener any webdsite addrass fyou may block

n September 2014 B September 17, 2014 Wikipedia SpeGific sites)

R . 5:30 AM - 5:45 AM ’. YouTube Add "bookmarked" website: Add BLOCKED website:

n B B n B a Check on Marian & I |L nter Website Address

(7l & i o 1ol 1112 13] 2:30 PM - 4:30 PM 73 WebMD |

DODEODO® i : Gog|e oy

(2122 123 20 ] 25 | 26 ) 27] - AARP @ 1-dollar-mail.com

m m m YouTube

Facebook

To DAY TWDHROW Unknown - Use pracise gcaton

¥ SCROLL SCROLL A
N RcRL el A S e A il SCROLL A ¥ SCROLL SCROLL A ¥ SCROLL
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D Hi Christopher

Simplicity Center-
SCOPE OF WORK HilC bristopher v RESPONSIVE
’ AXURE PROTOTYPE:
» | created a high-fidelity prototype Calendar R Contacts THE COMPLETE
IPAD APP

showing app screens and user flow
(responsive for both landscape and
portrait iPad orientations).

Calendar B Contacts

» | developed a series of video tutorials
and PDF guides for administrators and
app users.

TUTORIAL VIDEO: TUTORIAL VIDEO: TUTORIAL VIDEO:
APP OVERVIEW CALENDAR MODULE ADMIN MODULE

Simplicity Center” Simplicity Center” Simplicity Center”

Overview

Calendar

JOHN KUEFLER ~ UXWEST



https://johnkuefler.com/prototypes/sc10/#p=first_launch_tour_1
https://vimeo.com/388347755
https://vimeo.com/388287158
https://vimeo.com/388286501

Simplicity Center Home  Features Screenshots FAQs User Guide Videos Blog

Simplicity Center-

""

It gives me peace "¢/ &

SCOPE OF WORK . |
of mind knowing 7

she’s safe online

» | designed and developed a WordPress
Site to promote the app and explain its
features and benefits.

CJ) Simplicity Center Home  Features Screenshots FAQs  User Guide Videos Blog

» The site housed admin and user
videos and PDF guides as well as FAQs
and a blog.

Compare Computer Solutions

Get Simplicity Center on the App Store : i
for Senior Citizens

# Download on the

App Store

Simplicity Center is four apps in one - you can use one, two, three or all four. Learn more about the features.

What's the cast computer for senior sitizans? Thers are a broad range of optians

) available 1o help senors by providing simple technology. Most of the options are
completa computers dasignad to ne simplar to uee. have easiar conrtrols, larger text
and other features that a-e mcre "senicr frigndly” than standard computers. Simplicity
Cenle an iPad app that provides many of the same benefits - and mare - less
expensively.

Calendar The tatla balow shows haw Simplicity Cantar stacks up against some of the ather

leeding procucts aveilaole.

The admin decides who the Admin allows only An address book of trusted Calendar events are set up
app user can send/receive preselected websites or may contacts is managed by the by admin or user and include
Simplicity Center  Telikin MyGait Claris Gompanion :::' Fomesnion
Completa dasktop  Completa dasktop  Specially-dasignad g
esc| iPad az Andl
DU aeoRR or laptop ccmputer  computer tablet kit
Simple to Use Yes Yes Yes Yas Yas
Email Yes Yes Yes Yas Yas
‘Web Browsing Yes Yea Yes Yas Yas
Address Book Yes Yes Yes Yas Yas
c{) Slmphcﬂy Center Home Fealures Screenshols FAQs User Guide Videos Blag @ SlmpliCIty Center Home Features Screenshots FAQs User Guide Calendar Yes Yes Yes Yes Yas
No {out available
Video Chat using other iPad Yes Yes Yas Yas
apps)
Yes, bul only
Photo and Video
Fe at U reS Sharing through the web Yes Yes Yas Yas
broviser
Fxotects rom spam Yes No No Ne Ne
and online scams
Tablet $249.00;
Models from WIE! Tablet N/A
The app helps seniors or athers in nead of and Internet The Admim Guide video gives the adim alor slep-by-step instructions for setling up the app. The Overview vdeo gives the app Cost $5.00 $GE9.00 1o $S59.00 =' iy : " ;
especially those who: user a briaf look at all four of Simphcity Canter's features. The videos below go into maore depth on sach feature ndraduelly. £1,070.00 $549.00; (Morthly fee only)
4G Tablet $649.00
* Can be frustrated or conlfused by e complexity of comoulers and online For mora information on all the user and aamin features, visit the User Guide page. $29.00
X —— X
&xporisncos ) Monthiy Fee Nong Opticeal 39:95 $12.99 (<C.00With 4G $29.00
= Suffer from age-related dexterty or eyesight chal enges. support dala plan)

= May have varying degroes of memory loss, incliuding dementia.

Can fall victin to online pradators. phishing and scams.

Fer blind or low-vis on users who use the iPad's VoiceCver feature, Simglicity
Center provides a simpler experience than the native (Pac apps for email, web
brawsing, address haok and calendar

Simplicity Certer provides a simolified computer exparience and controllad Internet

aroess.

A family member or other caregiver is the app administrator. The admin:

Can Iimit th
via emall,
May spacify which wobsites the aop user can visit, or allow any websita except
Inose Ihey decia
Customizes each featurs to the user's ability level and needs.

If desired, can Iimit the user to the Simplicity Center app exclusively using the
Pad’s Guides Access [zalure, m which case he enlire online exganenca s
conrolled through the app alone.

> usar to speafic peoplke with whom nz2 or she can communicats

la block

It's like faur apps in one. The administrator determines which featuras ta use:

* Email - the app user can commuricate vie email, but only to and from
dasignated contacts. Usar must have an axisting comgatible email adoress
befors Simplicity Center can be g2t up. Compatibie services ars Gmail, Yahoo,
AOL, Cutlook and Hotmail.

o Web - user may either visit only pre - selected websites, or may visit any website
excect for those that an admin decides to block.

Simpli > lenter” Simpl

Simplicity Centar Liser Guide - Email

Simpll ™ Jenter”

mplicity Center User Guide - Contacts

Overview

o

All the soluticns provide a sinnplified computer experience for sencrs. All of them help
with aga-relatea challanges including poar evasight and reduced daxterity. While
everyone’s reeds and preferences are diferant, Simplicity Center has & number cf
unique acvantages, including:

* Lowest cost

* No ongoing monthly fee

* Norceoun! SO P

* Tha cnly solution that is designec primar |y with the caregiver in mind. As such,

he app prolacts the user Trom poltentially harmiul spam and cnline scams.

Explore our website to learn more atout Simplicity Center’s features.

Get Simplicity Center on the App Store

Follow us, ask guestions or snare

Privacy Folicy

Conditions

Contact Us

UXWEST
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Simplicity Center-

PROMOTION

» | promoted the app with Google
Adwords and on five social media

channels.

» The app was featured in a story on the

PBS Next Avenue website.

JORN KUEFLER

UXWEST

Simplicity Center App

Home Posts Photos Videos Event:

!,"— Simplicity Center App
: March 19 - &

Looking for a computer designed for senior
citizens? Many are “senior friendly" but only
Simplicity Center is designed primarily with
the caregiver in mind. It's ideal for seniors
who need extra help - especially those with
dementia. And, it's the least expensive
option. Check this comparison: ht... See Moaore

1

News Feed Requests Meassenger Notifications More

O s

I’-

hextavenue

where grown-ups keep growing

Youlf® =

@

' T-Mobile < 63% @)
% Q alzheimers o
< _— =
Top Latest People Photos Videos Simplicity Center
. Home  Videos  Playlists  Discussion  About  Q
Q iz Qs a
All activities ~

Simplicity Center @Simplicit... 4/14/16
How can #seniors get simple, safe

tech & anline experiences (even Brief Demo
those with #dementia)? bit.ly/

E\ Simplicity Center™ uploaded a video

Linked in

/ Simplicity Center™
Computer Softaare
Myself Oniy

Home

4 months ago * 2 views 35
This is a quick work-in-progress demo showing a few key screens —
nfnuriDad ann far caninre N—

Q Upload | %~  John Kuefler Q

g+

I3} Subscribe [

Popular channels on
YouTube

PewDiePie
Subscribe

"; RihannaVEVO g3
fla™ Subscribe

What is Linkedin?  Join Today  Sign In

6 folowers } Follow | &

@ 3 v ¥

the DAWN Method @theDA... - 1/22/20 -
“ DAWN  When we are with people who have

#dementia, we need to supply each

piece of information for them in a way

that is natural and companionable rather

than directive, condescending, or

Simplicity Center’

Simglicty Center helps meke Ihe intermel sale and sinple for seniors. Designed espedially lur seniors
with age-relatad crallenges — even those such as memory loss or dementia — the app helps protect
seniors from onlire predators, scams and spam. it helps make staying ir touch witn loved ones and

judgementa'. fiends easy end sale.

- People Also Viewed

= Unlike apps with similar features. there are no subseriptions, ro ongoing fees, nothing to sign up for

thedawnmethod.com anline — everylhing is sell-conlared in he app.

#Alzheimers #DementiaCare

« I's lice four apps in one: emai, web, cortacts and caendar

of the user.
« The admin
® o \ 7 . « I the admi
feature), the
- = and the weo

Home Notifications Moments Messages Me

NEXT AVENUE STORY

Simplicity
Simplicily Center

is
the
ultimate

sophisticetion,

= A loved one cr careaiver is the ano administrator (1he '=dmin"| wha sets up the ano to meeat the needs

@ Pinterest * The world's catalog of ideas

@

Simplicity Center

simplicitycenter.com

An iPac app that helps give seniors a simple, safe, all-in-one computer and

Internat experience.
4 24 0 1
Brards Flins K Fi
Seniors Creativity
Simplicily Center Simplicily Center

HAPPENS ffiérm' five " =
ﬁ @ @ g [72] f;:{%lulm ie

Follow Follow

Simplicity Center
Simplicity Center
sy



https://www.nextavenue.org/inventing-app-stem-online-elder-abuse/

ijges- Gurstar,  Preucts  mwkws  wheeTosy @ - ST GOk ek B Aeet T et S e B

WEBSITES

“How did ink get all over
the counter?”

Goof Off Heavy Duty Removar safaly gats rid of nk

n.'{teM' N R T
“Paint splatter, “Juhn + Mary &-cver (& “My son
janal™

nomare icturn... and ma IN THE HEARTLAND, WE KNOW THE VALUE OF BEING PREPARED.
g stichy mess.” "
BonlOTvem 1y B
NV oA W 0 ek

Nukiess | Nudhess Nisdosss Nodoec: TRUEY © '.‘-}:Jﬁ e i,

i ‘ . L , T _%"— - » ' r,
e PR .

PLCOMs T THE Tt dontm

LD-A-BEAR
WoRr X SHop

Wake BanT FRiNDS A% MAZH

e

» In roles ranging from UX designer,
creative director, graphic designer and
writer to technical architect and project
manager, I've created or managed

axun smITION MY WA WA ETessre - Q

Tlew b Sign Un

UPGRADE e [T
TNTERCEPTOR LS

Sunflower Foundation

HEALIH CALE FOA RANSANS

ad . UPTOGET
LA U SILD DR ilg:is REBATE

- 5-WQORM PROTECTION IN A MONTHLY CHEW

dozens and dozens of web projects R e -
from simple sites to complex online o
n] .h.,:i wnaes ,,..‘q,._.;.u = .h..z e :m Credelio ; ” oo Tatedl”, wemmems  ar wmemmwn e swnnwses  omes mew O = FIND WHERE 7O BUY

applications.

JOB FAIRS) v 0 b = TR I eI e noH e
o 6 & £ TOUGH DN

TICKS &FLE s”r—

S

/ paraaile proleclicn nced soles mpsesonlcrives ton o1l
= syt work thsaely with aus sepoises )
e g6 100 prochion to s & 10
SAV ot oo o
ON A 12-9ONTH SUFLY »
s 200 piompy end elishle sevdice, slong wrh o siperior prode, A

#at Ros $o.sonds o cusam s dlwoves
zhori dacusad approoc”

ing 0.1 fricad 1, meee

s nd
B < S } of the TRIES promive = beveurs ot TEHEES, yorls
- ey ¢ Dt Tl bopinzm e o ol el is e bl bl flavurec LaL1: Hiat b s llass and 4G putt f the TRHES promive < e o TEHCES, hons simeed
) prmmnts ¢ s atalinns, prevents <aartwsrm disss es, and fre s and cntrols adult 5 3 i
trategic Wo lcowering Source Alliance 7 9

LODKING FOR A J087 READY TO HIRE SOMEQNE? THINKING ASDUT A CAREER? Ireoka o117, Fumdai 110 2110 i1 oo dedestions. 116 3 <asy and wiivctive way ' 9ot alittia 4 v IR N Digesd
20 ey rsah | Tao coesug o o Inaing th R ———— peac: of mind cve- if you 2n't van 3 dog:

= chyen 113 ahatnzis

Bealtprof

Pt ) D g— S 15 APV 22 U (1 RAG3 RN 71153 8 WAk 51RDE 8150 AA s

a4 ot hady

(;"%rpforlls AwUIGWTIE ASUTIENS naesimaeom o R

SIATIVE #1 RECOMMENDED

PRESCRIPTION FLEA-
ONLY MEDICATION'

I

Ve vl | S
i ONAYEAR'S
The cvarcge age of widowhood is 67 SUPPLY

/ FALSE

hor

Tealcary
InfLence Cacsthe

healtheare spendi

EARN WY |

RN 1904393600 £ £0.0rK KN MR AL B KRNTI D CC O 4L €SS L83 CUEKNTSNE 3 M YCLT CRCO1E RN 7L e tT
3 TERNT & LA 3 R T R

Clicke 1o caminve

- The European Merchandising Catalogue ‘
e anvaten
_ s PR
FLEA MEDICINE FOR DOGS AND CATS THAT STARTS KILLING
MEGE S0 o saeime o a (hmmmv""erim' scurris | mcoucts | eoumetus | Locarons ~ N

gollindustryshow

@ KANSASWORKS.com

“aNaws,” ey 1m0 ncements and corknant
1 oaran s
What We Do ccasionil “whhews.” Pt 3ord Yo Gt wiinas ‘
' 2 s iy f Lotk
A’&Q-‘eﬁn

Who We Are Sl SR ‘.] Providence
iHealth

San Antonio, Texas | Febuary 23-

7S | Hery B Gonzal

Tiiis is KANSASWORKS - 5.

Beat s ree fer poaning aed Aot g

3345 In the staw o” Konsas,
e

0 (TSALIR 6 T 11 Y e
YO 0 LEMES W 3 00 AT #7802 TSN,

Our Feople

vty Tn Fdaks
How To Help workferce, RSPICA S foe
YOU. ANd 1 weeks Bosalutely Pree

o |

CREATE EXCEPTIONAL?
N . 1heet ]
DISTILLER SFIRITS ¥ INGREDIENTS

- AR SN ‘# Spoeihy v oy o
y

G M EY

b By @

PSR s e

PROVIDENCE MEDICAL CENTER.

af3 SAINT JOHN HOSPITAL B KRR

Quisk e burme Searen
FlE f2e Laampioy me st g FING A )23 g FIND CHFLOYECS
Kanuas WorkReedy'

Ve 11 Pocuct a4 Beveen |

Click here b view
audio-isunl progra
Requires Flash)

| THINGﬂsg@

MARTAN CLINIC

More deductions
with en IRA from yAmerica.

CAPITAL CITY
B

Multi-Core _2
1 Baklirg CortursAThEs Do Spiio 28

P
Online Banking = z
Rusinesa C1an s
f
Accits Fl

s Toyota's internal
creative and print solution.

Canine dental care hos never
been this ecsy or this complete.

Capl Cor recton “E0 5
24 b Irformaskon b, s B 3
b ph o X = =
3 2 - T Tozay Cases; Eecdy. 1hen E60A A8 301 2135
= ! - [ g . A - You have o datly era! care revtine and now
o7 A Lovasor: Osaend Fak = P ke 6 g m-w-—u.-'-.nu- yeur dag can, toa.
i bt an b, e Vs cavasn, e
o - Curvect TaToazD 46 e o e s g, 4 e ) P o,
. Tocay DuticAN Ae scner nemt e Avetry T
&%

Click for ORAL HEALTH Np«

[npavetiva 3-Step System

Lo Lumuey

JOHN KUEFLER  UXWEST




BRAND
EXPERIENCE

» Some of the many brands I've

worked with.

JOHN KUEFLER

UXWEST

TOYOTA

Sprint

@ Tyson

¢

Amerlcan Century
Investments

Elanco

Y Capitol
y Federal
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Children’s Mercy
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PLATFORM

EXPERIENCE

WORDPRESS

» I'm well-versed in WordPress, but I've

done UX design and created content

for numerous other CMS systems,
ensuring accuracy and pixel-perfect

quality that's tailored to each site’s /\
technical requirements. I l ' Ma rketoTM ﬁ

At At Lot ety SQUARESPACE

crownpeak

WiX

(Y4

YGoDaddy = [l42
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User experience design UXWEST
and content creation

UXWEST.COM



https://uxwest.com/
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